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President’s Letter
Newsletter Issue 2, 2012
By the time this
newsletter gets to you
we will be well into the
summer season. So far
many of the reports we
have been receiving
seem to indicate this
year will see a nice
recovery from last
year. We heard from
corporate that the Come
Camp With Us Weekend was up by 10%. We
hope this trend will continue for the rest of the
season. It appears that gas prices are moderating
and this is also a good sign.
As we have reported via email blasts the
board did discuss the two resolutions that
were submitted to us at our annual meeting
in Salvages. The board adopted both
resolutions and discussed them at great length
at our February meeting and again on our
teleconference in April. In regard to the first
resolution your board indicated to KOA, Inc
that the plan for working on the lowest 10% of
campgrounds in the NPS review process has
been a concern of Franchisees for many years.
Information from KOA, Inc stated that there
were 21 Kola’s that were below “0” NPS in
2010. Of those 15% were put on a Development
plan, 15% (3 campgrounds are out of the system
now), and 70% had a group average of -15%,
the average was 27% in 2011. In 2011 79% of
all Kola’s (369 Kola’s) had a 40% are above
in Satisfaction. There is a strong correlation
in a majority of the cases between NPS and
the Quality Review score. In 2012 KOA Inc
plans are to work with at least the bottom 5% as
defined by the NPS and build a standard into our
Quality Review manual to support this effort.
To pass the Quality Review the score has to be
400 points, before you needed 350 points to
pass. You OA Board felt that corporate response
was encouraging and that we are moving in
the right direction. The board will continue to
monitor this process until we are completely
satisfied with the working plan.
In terms of the second resolution regarding
the electric metered royalties issue the board
was not satisfied with the response from KOA.
KOA, Inc shared with us that only 16% of
Kola’s in the System pay metered electric for

total revenue of around $100,000. This does
not include COP properties. There are a few
campgrounds with royalties under $100 for electric
that are not included in the 16%. This was taken
off of data from Kampsight that tracks royalties
for electric with anything that stated metered
electric, electric. KOA, Inc has not agreed with
our concerns regarding the royalties for electric
metered sites. We continue working with KOA,
Inc. on this issue. The Board is still working
on behalf of the Franchisees to have royalties on
electric removed and we have voted to continue
discussion with Inc. on this subject. We have also
contacted the state/provincial presidents for further
information on this subject. I want to encourage
any of you that have suggestions or ideas on
this issued to contact our staff office at info@
koaowners.org The KOA Owners Board will keep
you informed of future information on this issue.
We will soon have a members only section for the
OA website and you will be able to open it once
you are on kampsite. We expect it to be placed
there in the very near future. This decision
was made as a direct result of your responses to
our recent survey. The member’s only section
will contain information that is not necessarily
useful to share with the general public. We have
been working on making the OA website more
user friendly and hope it will be more useful and
informative to you.
Please be an active participant and share your ideas
and concerns with us. I would ask you to keep
your thoughts and comments positive. We want
this service to be one that is helpful to all of us and
one that will present some of our best thinking to
help us face the many challenges that lie ahead.
Please review carefully the contents of this
newsletter. Let us know how you feel about the
newsletter and other means of communicating with
you we have been implementing. I want to thank
you again for your continued support of me and
the OA and look forward to hearing and meeting
many of you at our upcoming annual meeting this
November,
Your Owners Association now has a page on Face
Book; so be sure and check us out and by all means
sign up to be our friend. We look forward to seeing
you there.
Vicki Cole, Owners Association, President
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KOA Owners Association
Area 1
TENNESSEE, NORTH CAROLINA, SOUTH CAROLINA, ALABAMA, GEORGIA, FLORIDA, KENTUCKY, VIRGINIA,
WEST VIRGINIA
KEN BOWMAN
FORSYTH KOA 10101
414 S. FRONTAGE RD
FORSYTH, GA 31029
Phone: (478) 994-2019
Email: ke123@msn.com

Jerry Dale
MANCHESTER TN KOA
586 KAMPGROUND RD
MANCHESTER, TN 37355
Phone: (931) 728-9750
Fax: (931) 728-9777
Email: jddale@earthlink.net

Area 2
OHIO, DELAWARE, NEW JERSEY, NEW YORK, PENNSYLVANIA, MAINE, VERMONT, MASSACHUSETTS,
NEW HAMPSHIRE, MARYLAND, CONNECTICUT, RHODE ISLAND
VICKI COLE, PRESIDENT
SHELBY/MANSFIELD KOA 35164
6787 BAKER 47
SHELBY, OH 44875-9103
Phone: (419) 347-1392
Fax: (419) 342-5353
Email: camp@shelbymansfieldkoa.com

KARL SCHMIDT, TREASURER
ELIZABETHTOWN/HERSHEY KOA 38181
1980 TURNPIKE RD
ELIZABETHTOWN, PA 17022		
Phone: (717) 367-7718
Fax: (717) 367-3412		
Email: karl.hersheykoa@live.com

Area 3
MICHIGAN, ILLINOIS, INDIANA, NORTH DAKOTA, SOUTH DAKOTA, NEBRASKA, MINNESOTA, WISCONSIN, IOWA
CARROL MURRAY
West Omaha KOA 27104
14601 Hwy 6
Gretna, NE 68028
Phone: (402) 332-3010
Fax: (402) 332-0246
Email: carrol@sisna.com

Howard Stein
Port Huron KOA
5151 LAPEER RD
KIMBALL, MI 48074
Phone: (810) 987-7075
Fax: (810) 987-7073
Email: porthuronkoa@aol.com

Area 4
LOUISIANA, MISSISSIPPI, KANSAS, MISSOURI, OKLAHOMA, TEXAS, ARKANSAS

Photo
Unavailable
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GARY WILLIS
Brookeland/Lake Sam Rayburne KOA 43235
505 COUNTY RD 212
BROOKELAND, TX 75931
Phone: (409) 698-3422
Email: info@rvlake.com

DIANE KING
SPRINGFIELD/RT 66 KOA 25137
5775 WEST FARM ROAD 140
SPRINGFIELD, MO 65802
Phone: (417) 831-3645
Fax: (417) 863-0295
Email: threekingsmo@yahoo.com
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Area 5
ALASKA, WASHINGTON, OREGON, IDAHO, MONTANA, WYOMING
KIM CARRANZA
TWIN FALLS/JEROME KOA 12109
5431 US HWY 93
JEROME, ID 83338
Phone: (208) 324-4169
Fax: (208) 324-4376
Email: kim@twinfallskoa.com

HOMER STAVES
WHITEFISH/KALISPELL KOA 26161
3191 PARKHILL
Billings, MT 59102
Phone: (406) 656-7086
Fax: (406) 656-7086 		
Email: hstaves@stavesconsulting.com

Area 6
HAWAII, CALIFORNIA, NEVADA, UTAH, COLORADO, ARIZONA, NEW MEXICO
PAMELA MENDALA
CLOVERDALE KOA 5275
1166 ASTI RIDGE RD, PO BOX 600
CLOVERDALE, CA 95425
Phone: (707) 894-3337
Fax: (707) 894-9206
Email: clovkoa@sonic.net

SARAH MARTIN
BUENA VISTA KOA 6103
27700 COUNTY RD 303
BUENA VISTA, CO 81211
Phone: (719) 395-8313
Fax: (719) 395-3103		
Email: bvkoa@msn.com

Area 7
CENTRAL & EASTERN CANADA				

Area 8		

DAVE BARTON, SECRETARY
1000 ISLAND/IVY LEA KOA 55203
514 1000 ISLANDS PKWY
LANSDOWNE, ON K0E 1L0
Phone: (613) 659-2408
Fax: (613) 659-2992		
Email: rsbarton@koa.net

Koa Inc. Liaison

Executive Director

Jef Sutherland	
VP of Franchisee Service	
PO BOX 3055
BILLINGS, MT 59114
Phone: (800) 548-7104
Email: jsutherlandt@koa.net

William Ranieri
3416 PRIMM LANE
BIRMINGHAM, AL 35216
(800) 678-9976, (888) 461-2062
FAX: (205) 823-2760
Email: info@koaowners.org

WESTERN CANADA
JIM BROWN
HINTON/JASPER KOA 51124
50409 B HIGHWAY 16
HINTON, AB T7V 1X3
Phone: (780) 865-5062
Email: brownkoa4@shaw.ca

www.koaowners.org
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MICHAEL KUPER, VICE PRESIDENT
THUNDER BAY KOA 55120
162 SPRUCE RIVER RD.
THUNDER BAY, ON P7B 5E4
Phone: (807) 683-6221
Fax: (807) 683-6222
Email: tbaykoa@tbaytel.net
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KOA Disaster Relief Board 2012
Chairman
Dave Barton
1000 Islands/Ivy Lea KOA
514 1000 Islands Pkwy
Lansdowne, ON K0E 1L0
Phone: (613) 659-2408
Fax: (613) 659-2992
campinfo@1000islandskoa.com
Danny Goad 17-139
Bowling Green KOA
1040 Edgewater Lane
Bowling Green, KY 42104
Phone: (270) 843-1919
Fax: (270) 843-1909
dangoad@att.net

Rick Dillon 38-117
Bellefonte State College KOA
2481 Jacksonville Rd.
Bellefonte, PA 16823
Phone: (814) 355-7912
Fax: (814) 353-8207
bellkoa@verizon.net

Tommy Martin 61-03
Buena Vista KOA
27700 County Rd 303
Buena Vista, CO 81211
Phone: (719) 395-8313
Fax: (719) 395-3103
bvkoa@msn.com

Howard Stein 22-220
Port Huron KOA
5151 Lapeer Rd
Kimball, MI 48074
Phone: (810) 987-7075
Fax: (810) 987-7073
porthuronkoa@aol.com

Jeff Stovold 55-252
Toronto North/Cookstown KOA
139 Reive Blvd
Cookstown, ON L0L 1L0
Phone: (705) 456-2120
Fax: (705) 458-1389
jeffslhri@rogers.com

Loren Smith 26153
Great Falls KOA
1500 51st Street South
Great Falls, MT 59405
Phone: (406) 562-6584
loren@pkscabins.com
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CALIFORNIA/NEVADA
Brian Cushman
Lake Isabella/Kern River KOA
15627 Highway 178
Weldon, CA 93283
(760) 378-4669
koa@mchsi.com

NEW ENGLAND
Steve Jesseman
Littleton/Lisbon, NH KOA
2154 Route 302
Lisbon, NH 03585
(603) 838-5525
sjlittletonkoa@live.com

TENNESSEE/KENTUCKY
Rodger Pannell
Memphis KOA
7037 I-55
Marion, AR 72364
(870) 739-4801
info@memphiskoa.com

COLORADO
Carolyn Stowe
Pueblo KOA
4131 Interstate 25 N
Pueblo, CO 81001
(719) 542-2273
pueblokoa@juno.com

NEW MEXICO
Cindy Lewis
Tucumcari KOA 31114
6299A Quay Road AL
Tucumcari, NM 88401
(575) 461-1841
tuckoa@plateautel.net

TEXAS
Marshal Gray 43111
Concho Valley KOA
6699 Knickerbocker Rd
San Angelo, TX 76904
(325) 656-6446
shgray1@gte.net

FLORIDA
Elliott Smith 9205
St. Augustine Beach KOA
525 W. Pope Rd
St. Augustine, FL 32080
(904) 806-1431
staugkoa@aol.com

NEW YORK
Wayne Hempel
Saugerties/Woodstock KOA
882 Rt 212
Saugerties, NY 12477
(845) 246-4089
saugertieskoa@hotmail.com

UTAH/IDAHO
Oscar Carranza
Twin Falls/Jerome KOA 12109
5431 US Hwy 93
Jerome, ID 83338
(208) 324-4169
oscar@twinfallskoa.com

Heartland-AR, OK, KS, MO
Terry Haith
Oklahoma City East KOA
6200 S Choctaw Rd
Choctaw, OK 73020
(405) 760-3022
heartlandoa@yahoo.com

OHIO
Garry Cole
Shelby/Mansfield KOA 35-164
6787 Baker 47
Shelby, OH 44875-9103
(419) 347-1392
camp@shelbymansfieldkoa.com

VIRGINIA
Steven Albrecht
Staunton/Walnut Hills KOA 46187
484 Walnut Hills Road
Staunton, VA 24401
(540) 337-3920
stauntonkoa@yahoo.com

ILLINOIS
John Downing 13-156
Rock Island KOA
2311 78th Ave. W.
Rock Island, IL 61201
(309) 787-0665
john@RIQKOA.com

OREGON
Michael Greig 37-176
Corvallis/Albany KOA
33775 Oakville Rd. SW
Albany, OR 37321
(541) 967-8521
michaeljgreig@hotmail.com

WASHINGTON
Carey Keith 47-161
Seattle/Tacoma KOA
5801 S. 212th St.
Kent, WA 98032
(253) 872-8652
seattlekoa@aol.com

INDIANA
Hope Perkins 14-133
Elkhart/Middlebury KOA
52867 State Rd. 13
Middlebury, IN 46540
(574) 825-5932
kamp@middleburykoa.com

PA CENTRAL
John Dillon 38-117
Bellefonte/State College KOA
2481 Jacksonville Rd
Bellefonte, PA 16823
(814) 355-7912
bellkoa@aol.com

WISCONSIN
Jeff Irwin 49106
Madison KOA
4859 Cty Rd V
DeForest, WI 53532
(608) 846-4528
madisonwikoa@centurytel.net

MICHIGAN
Cathleen Kuebler 22-225
Traverse City KOA
9700 M37
Buckley, MI 49620
(231) 269-3203
info@traversecitykoa.com

PA-WEST
Gary Levesque 38-104
Philadelphia/West Chester KOA
PO Box 920
Unionville, PA 19375
(610) 486-0447
philadelphaikoa@verizon.net

WESTERN CANADA
James Brown 51124
Hinton Jasper KOA
4720 Vegas Rd NW
Calgary, AB T3A 1W3 CANADA
(780) 865-5062
brownkoa4@shaw.ca

MINNESOTA
Kim Hornbrook
Minneapolis SW KOA
3315 W 166th St
Jordan, MN 55352
(952) 492-6440
minneapolisswkoa@hotmail.com

SOUTH CAROLINA
Bill Olendorf 40-113
Point South KOA
14 Kampground Rd
Yemassee, SC 29945
(843) 726-5733
pskoa@hargray.com

EASTERN CANADA
Richard Marcoux 55-208
1000 Island/Mallorytown KOA
1477 CR 2 PO Box 29
Mallorytown, ON K0E 1R0 CANADA
(613) 923-5339
FUN@1000islandscamping.com

MONTANA/WYOMING
Homer Staves 26-161
Whitefish/Kalispell KOA
5121 Highway 935
Whitefish, MT 59937
(406) 862-4242
info@glacierparkkoa.com

SOUTH DAKOTA
John Adler
Hot Springs KOA 41114
27585 SD Highway 79
Hot Springs, SD 57747
(605) 745-6449
kampkoa@gwtc.net

www.koaowners.org
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Workamper Tips
By Jackie Blurton, Silver City KOA, Silver City, New Mexico

A conversation about workampers always comes up when two campground owners get together. We all
have some tips and experiences to share. Here are somethings we do that have worked for us over the
years.
Work@koa is a great tool to connect to prospective staff members. You can promote your campground
and offering to attract workampers. You can define the skills that you’re looking for to match your job with
the workampers’experience. We have our best seasons, relationships and happiest staff members when
we match them to the skills they’re best at and things they love to do.
The front desk staff is the most complicated for which to hire. The advent of Kampsight and need for
computer skills has narrowed the search. Most people are computer literate but not everyone is trainable
for Kampsight. You want to find people who have prior data-base work experience if they haven’t already
been trained on Kampsight. Ask what programs they used and in what work environment.
When you review resumes always contact at least a few of the previous employers to get a feel for the
applicant. There are a lot of specific questions you shouldn’t ask but there are general questions you can
ask that will give you a sense of the persons work. Some of the questions I ask are: what kind of work the
person did, what jobs they performed well at, and if they would hire them back. Did the employer have
any hesitation in responding? That could be a clue something wasn’t right.
When you interview the applicant ask them what kind of work they liked doing best, ask about their other
workamping experiences and what they liked about the workamping lifestyle. Get to know them a little by
asking about their travels or what parts of the county they like best. Don’t ask yes or no questions. Let
them talk to you.
Sometimes you’re not sure how old people are. Age can be a factor depending on the hours and type of
work they’ll be doing. Heat and altitude can be a factor, too. You can estimate age by asking about their
children or grandchildren. If you have a gut feeling something isn’t right, trust your instincts and move on
to the next applicant.
When we hire we have a 2-week probation period. We give them site, utilities, wi-fi, laundry and store
discounts. We don’t put them on the payroll. The reason for this is that we’re committing a lot of time to
training and working along with them to get them proficient at Kampsight and learn our campground. It’s
a trial period for all of us. If they have Kampsight experience, learn our campground quickly and we are
confident we have a good match, we can always wave the probation period and put them on their own
shift and the payroll at any time.
Knowledgeable, proficient workampers are happy campers. We train our font desk staff to operate our
campground just as we do. That is, we train all of them to be managers with the ability and knowledge to
make decisions when we’re away. We’ve written a manual of “Kampsight Recipes” that has step-by-step
instructions for all procedures. They have their own personal copy that they can make notes in as they
learn how we use the program to operate our campground.
There’s a lot to know and teach our yard staff about our campground. Jim has a desk calendar he marks
up with the irrigation schedules and maintenance tasks for each day. The guys can see what’s on the
schedule for the day and check things off as they’re completed. In our work shop there’s a marker board
with miscellaneous items that can be done if there’s ever any extra time. The guys can choose the things
they want to do from this list.
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Workamping is a social position, too. We encourage our staff take time from their work to greet and
visit with our campers. It’s fun and relaxing for everyone and gives our campground a personal, friendly
atmosphere.
We divide our work day into 3 shifts and plan our schedules so that each couple gets to work some
morning, mid-day and evenings. Everyone knows how to open and close the store, pool, check the
campground, and make sure the laundry and restrooms are clean. We also plan our personal schedule
so that each week we have days when we work along with each of our staff members.
With a well-trained, confident staff we’re able to take off 3-days a week. This is important to us since we’re
open all year and don’t get much vacation. Our staff is able to make decisions, manage the campground
on their own and feel good about what they do.
We appreciate our workampers do for us and do
little impromptu things for them. I often smoke whole
chickens or bake something special for each couple
to take home. If they want to do something special
we’ll give them time off. They’re like our family and
we treat them as we’d want to be treated.

April/May/June 2012

We wish you great success with your staff and a great
summer.

www.koaowners.org
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Submetering in RV Parks and Campgrounds
Should I install meters on my pedestals? What are the advantages of metering my site electricity or
water? What does my local utility commission say or allow me to pass along to my customers. Am I
‘selling’ electricity or water to my customers?
What is Submetering? Submetering is the practice of using meters, purchased by the RV Park operator,
to measure individual site usage of water or electricity. Many users of submetered utilities, whether
they are RV Parks, manufactured homes or apartment operators, typically seen a reduction of 20-40%
in the use of the monitored electric or water service. Master meters are utility meters typically owned,
maintained, and read for billing purposes by the serving utility.
Utility submetering is appropriate in situations where the local utility cannot or will not individually meter
the utility service in question. Municipal utility companies are often reluctant to take on metering individual
spaces for several reasons. For instance, tenants tend to be more transient and are more difficult to
collect from or these utilities prefer not to have beyond their easement (i.e., the property boundary),
since leaks to a service line would be before the meter and could be of less concern to a property owner.
Additionally, Utility companies may have difficulty in getting access to meters for reading, or electrical
systems and plumbing not suitable for submetering.
Submetering creates awareness of water and energy conservation since the tenant will pay for all of
their usage and any leaks they allow to remain unrepaired. Conservation also allows property owners
to keep the cost of rent reasonable and fair for all sites regardless of how much water or energy they
consume. “You can’t manage what you don’t monitor” is an old adage that applies to all types of energy
consumption. The first step in effectively managing energy is to know exactly when, where and how
much is being used. This data provides users with the data necessary to implement “green” operating
programs within their facility to lower usage, costs and possibly meet government mandates.
The local utility meters (master water & electric) typically fall under the jurisdiction of a state’s public
utility commission or some other government entity. Many state utility commissions have jurisdiction over
submetered systems regarding the costs passed along by the owner. In other states, such as California,
compliance with performance and accuracy requirements is tasked to the state’s weights and measures
department. Some jurisdictions may have a rule that landlords may charge the tenant no more than the
amount that would be charged to a similar resident served directly by the utility. Talk with your local state
RV Park association to find out the rules and practices in your state.
Is Submetering selling electricity or passing along prorated costs? Well, recently in Michigan, a number
of RV Parks ran into an electrical utility provider’s misinterpretation of the intent of submetering. Because
the local utility has a franchise for a geographic area, they have an exclusive right to sell that service in
that area. In this case, the Utility interprets the submetering as ‘Selling’ electricity in their territory. The
utility has a master meters and does not own any of the distribution equipment in the parks after their
meter. The kerfuffle is centered on whether the parks are ‘selling’ electricity or passing along costs.
The State of Virginia, among other states, has outlined regulations and laws which define and set
limitations of submetering. These laws provide the common ground for Parks submetering, Utilities and
Utility Commissions to operate. The RV Park operators in Michigan are using the Virginia regulations as
an aide in negotiating solutions to the issues in Michigan.
In Summary, installing meters on your site pedestals have the following advantages (and are the reasons
you should meter your sites):
– Encourage reduced electrical usage. 20 to 40% in many cases
– Allow allocation of usage costs. A large motor coach with multiple AC’s uses more resources than
a truck camper
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Each state has their own rules and regulations, most are submetering friendly. Check with your local
state RV Park chapter or utility commission.
Keep in mind, you are not ‘selling’ electricity. Only your local utility can sell electricity within their franchise
area. You are allocating and passing along costs allowed by your state in the submetering of utility
services.
For more information use your internet search engine and search for ‘submetering’. Also visit Wikipedia
and search ‘submetering’.
Wade Elliott is the president and founder or Utility Supply Group in Kingston, WA.
(Ed. Note; if any one would like to comment on this article or the submetering subject you can do so by
going to the OA facebook account. To do so just follow these steps:
Step 1

Register Here: http://koaowners.com/ucp.php?mode=register

Step 2

Recommended Username Format: Name@YourKOA for example
Chris@DesMoinesKOA

Step 3

Email Address: Whatever email you personally get messages at and not all your staff

Step 4

Confirm e-mail address: Repeat the above email address

Step 5

Password: Pick a password of your choice. This can be the same one you use on
KampSight if it’s easiest to remember that way.

Step 6

Confirm password: Repeat the above password

Step 7

Language: Pick your preferred language (Usually just leave at the default British English)

Step 8

Timezone: Pick the time zone your park is located in.

Step 9

Confirmation Question: Toby Hedges is the answer to this question.

Step 10 Hit the Submit Button

The key to maximizing your return with this forum is to select the “Notify me when a reply is posted” when
you’re replying to a particular topic that interests you. This is optional, but will save you a tremendous
amount of time in the future. This way whenever someone posts to a thread you’re subscribed to, you’ll
get a quick email saying someone has replied to a thread you’re interested in and provides you a link to
see the new information. If you don’t select “Notify me when a reply is posted” you’ll have to manually
check back to the forum when you get the time to remember to do so. It’s totally up to you, and you can
pick and choose what topics you’d like to subscribe to and which ones you don’t want to subscribe to.
Lastly, if there’s a category heading, such as “RV Sites” or “Convenience Store / Office Discussions” or
any of the other categories that are of particular interest to you, click the category, then in the bottom left
hand side you’ll see a link just to the right of the board index that says “Subscribe Forum”. By clicking this,
you’ll get an email notification any time someone posts a new topic within that particular category. The
beauty of this is that you can pick and choose exactly what categories and topics are of interest to you
and skip all the rest that are not interesting to you. This way you’re wasting your time searching through
a bunch of meaningless information to get to the parts of the site that are important to you.

April/May/June 2012

Because the forum is designed solely for KOA Owners, your registration is sent to the forum’s administrator
to confirm you’re a KOA owner before receiving access to the forum. Once activated, you’ll receive
another email indicating you’re all set to go. From there, just click the following link to cast your vote on
the above topic: http://koaowners.com/viewtopic.php?f=16&t=5

Please keep in mind, the forum is in the working stages of it’s infancy. The admins want your feedback on
what categories you want to have on the site, so it’s beneficial for everyone to use. So, jump on in, and
have some fun chatting with other KOA owners just like yourself.
www.koaowners.org
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Flowers,
Irrigation
Control &
Making $$$
Loren Smith
Owner, Prairie Kraft Specialties
Owner, Great Falls, MT KOA

Gas Prices vs. Camper Nights
Corrections:
Hi friends and fellow franchisees,
Before we begin this article, Loren would like
to address his last article in the Newsletter
titled, “Gas Prices vs. Camper Nights.” A few
have written or phoned regarding this article
which quoted; “Utilities are about $1.00 per
camper night!”
Response: You are correct, and Loren was
wrong and is a poor proof-reader, or maybe
just lazy?! You’ll be pleased to know that this
current article isn’t ALSO about utility costs.
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I’ll suffice it to say that we’ve seen highs
around $10.00 per camper night, and lows of
$1.00-$2.00 per camper night. Then, the plot
thickens. Is there cable TV, internet service,
garbage costs added in, etc.? The point of
interest is; if you’re trying to reduce expenses
to make money, it’s difficult to have a lot of
effect on utility costs. At the end of the day,
it’s almost always best addressed by cutting
labor costs. The following short summary is
provided. For more details, give us a call.
• On-site accommodations such as kabins,
kottages, etc. almost always have lower
utility costs (water, electrical) than do
the RV sites

Owners News

• RV sites almost always have the highest
utility cost per camper night. Not a BIG
difference, but almost always the highest.
• Water saving devices have little effect on
the actual dollars spent for utilities.

Interstate off-ramp closures, forest fires,
tornados, flooding, etc.

History-Future

www.koaowners.org

When those events come to pass, they always
have a depressing effect on campgrounds.
Hence, this is the reason all of us have to
sincerely look at ways to still make money in a
tough year.

Flowers, Irrigation Controllers, and Making $$

April/May/June 2012

In the last article I spoke about the media
beating the drum on high gas prices, and
claiming that they were going to bust $5.00
per gallon. At the time this was being
written, early June, we all know that did not
come to pass. However, it goes to show how
the media can take an issue and try to turn it
into a crisis. At this time, June, we are
actually up a little bit (camper nights) at the
Great Falls KOA. By the time you’re reading
this, you’ll know the “Come Kamp with us
Weekend” was up over last year. In simple
words, the media is no longer talking about
gas prices, and I suspect that most of you
are having at least an “average,” if not
“better than last year.” That is good news!
There are always a few campgrounds, which
for no particular reason, are way up and some
others that are down. This is just the nature
of the business, however, all in all, I would
guess that most of you are enjoying a fairly
“good season.” I certainly hope so!
In 1979 Darrell Booth wrote a very good
article which was given to all KOA
franchisees. In 1979 we were facing another
gas crisis with long lines at every gas station,
etc. Darrell simply said, “I won’t predict the
future, but it probably will be a bad year.” It
was. He went on to say, “Be prepared to
drastically lower your expenses in order to
have enough money to make your bank
payments.” He was correct back in 1979, and
it is still valid today. This business has
variables that we can’t control, such as:

As stated, 1979 was a real “train wreck” in
the camping business. I doubt there was a
campground in the country that didn’t see a
significant reduction in business over
13
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previous years. In the case of the Great
Falls KOA, business was cut in half.
Furthermore, it didn’t recover the next year.
Over the next several years the business
slowly grew back, but never back to those
levels that we saw in 1977-1978. Since Loren
built the Great Falls KOA in 1977 and 1978,
how did we fare in 1979 and 1980? Poorly.
We did not have the money to make our bank
payments, and it was a big struggle. We had
lots of improvement ideas to “finish” the
campground, and no money. It became very
apparent that if we wanted to improve the
aesthetics of our campground, we were going
to have to do it with low-cost (think “zero”)
options. We could put our own labor into it,
but couldn’t hire a contractor. Having lots of
time to ponder all this through the winter of
1979 (remember we had no money), Loren
decided to start planting trees, bushes, etc.
throughout the campground. Conservation
grade little trees and bushes can be bought
very inexpensively (less than $1.00 each),
packages of seeds for $2.00-$3.00, and little
seedling flowers. That’s why and how the
Great Falls KOA got planted with all the
trees, bushes, and flowers that it has today.
Skipping fancy words, it was simply a matter
that there were no other improvements we
could afford! Also, Great Falls, MT is semiarid with annual moisture of only 12-14"/yr.
It is “Cowboy and Indian” country – think
grasslands with buffalo 100 years ago.

Hence, for any trees and flowers to grow,
irrigation is necessary. The good news is: we
have ample water from our well.
Without question, flowers can transform a
drab, unattractive campground into
something magical, and it can be done
cheaply. A perfect example is Disney World
in Orlando, FL, the location of this year’s
convention.

(Walt Disney World, Orlando, FL)

Disney utilizes large beds of flowers,
primarily one color, throughout the park.
They’re done this way for a reason – it makes
them money.
There are multiple ways to add flowers to a
campground, and for clarity I’ll give a couple
of basic pointers.
1. Large, elevated beds always catch the
eye. In other words, mound the dirt 3'
high and make the mounds 5'-10' in
diameter.
2. Hanging baskets on the corners of
Kabins, posts at corners and
intersections, and at the entrances and
exits to campsites are instant eye
catchers.
3. By contracting with a nursery (done in
early spring) you can arrange to have
hanging baskets grown full of flowers
that can be simply hung into place for
an instant transformation.

(“Wagon Boss”, C.M. Russell)

14

Owners News

The main problem is irrigation. All of these
flowers and plants need water on a regular
basis. In the middle of the summer, nobody
has time to water flowers, so they die.

Should anyone present the argument that
flowers are expensive, they aren’t.
Purchased in large quantities directly from a
greenhouse or nursery, they are quite
inexpensive.
In the last few years we have extensively
planted roses.

At this point some of you are thinking,
“Loren, your flower idea is a really dumb idea.
I don’t have time to water them.” Well,
Loren doesn’t have time to water them
either. It’s done using battery powered
irrigation controllers. My favorite is made by
Hunter, and it is powered by a 9V battery.
The battery will last upwards of two years,
and they are programmed remotely from a
small wireless controller. It hooks up to a
faucet (found at every site) and some drip
irrigation tubing and you’re done. The
controller, with the little 9V battery, will
come on automatically every day, twice a day,
once a week – whatever you tell it to do.

These are not English Tea Garden Roses, but
native roses that grow throughout the
Western United States. These roses have
been “tamed” and are extremely hardly –
surviving sub-zero weather. They are a Zone
2 or Zone 3 in plant hardiness. If you plant
beds of these roses, they will automatically
bloom every year and, besides being fragrant,
are beautiful and eye catching.
Again, they are inexpensive. We purchased a
number of 24" plants this year, and they ran
us around $2.30 each. In simple words, 100
roses cost us $230.00. These roses will
bloom within a month after planting.
However, there are a couple of problems –
irrigation and weeds.

www.koaowners.org

Furthermore, you can program it from 150 ft.
away and it will communicate with you using
the wireless controller in your hand. To have
flowers, you have to master irrigation. The
irrigation is really the most important part.
It is WAY more important than the flowers.
Today’s technology makes this easy, and is
also inexpensive.
Relative to the weed problem – if you are
using potting soil (think hanging baskets) you
probably don’t have a weed problem.

April/May/June 2012

(Wild Prairie Rose)
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doesn’t need to be a CPA to know that a small
“Mom and Pop” 4,000 camper night
campground can add $12,000 (adding $3.00
per camper night) to their bottom line for an
expense of maybe $1,000 in flowers. That’s
flowers making money!
Paving Project
If you are mounding up dirt, there are
herbicides (Roundup and Preemmergence)
that will pretty much eliminate weeds.
There’s also mulch (wood chips, bark, grass
clippings, newspaper, etc.) that can easily
take care of the weed problem as well.
There isn’t room in this article to go into
detail, however, feel free to give us a call or
invite us to a state meeting where we can
speak or do a presentation on “irrigation and
flowers” in detail.

I know of nothing that can transform and
improve the aesthetics of a campground,
making it more pleasing to the customer, than
flowers. If you were to spend $1,000 $2,000 on flowers and some irrigation
controllers, you can make a significant
fundamental change to the appearance of
your campground. Once you’ve done that, you
can charge another $1.00-$2.00 per camper
night. Maybe $3.00?! Maybe $4.00?! I’ll
leave that up to you. Your customers will
take instant notice of the flowers, and
pricing will become less of an issue. One
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The Great Falls KOA had its entrance paved
this Spring. It was expensive, $48,000 to be
exact, and it begs the question, “Was it
worth it?” It wasn’t easy to spend the
$48,000. In fact, I have to have a loan from
the Bank. However, I can say unequivocally,
it was worth it. The increase in customer
satisfaction was immediate and immense. It’s
that first impression as you drive into the
campground that means so much, and the
paving really, really improved that first
impression.
Similarly to paving, LOTS of flowers at the
entrance to your campground will transform
it, and produce a positive impression from
your customers.

A large mound of flowers, all one color,
underneath your entrance sign, (think 8' wide
x 8' long x 3' high) mound, will draw far more
attention to the travelling public than the
fanciest, most expensive internally-lit
entrance sign made. The paving is in a similar
vein. It greatly improves that first
impression.
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Liability Seminar
Update

Wood Rot

(Eave extension to prevent wood rot)

Without a doubt, the bulk of our calls this
past Spring have been customers with wood
rot problems in Kabins. There aren’t any that
we weren’t able to solve. It’s always related
to moisture, and not only can the immediate
problem be solved, it can be cured from
happening again.
Again, this is a subject that lends itself to a
seminar at convention. If you have wood rot
problems, feel free to give any of us a call
and we can definitely help. It’s looking like a
pretty good year at the Great Falls KOA.
Hope you are seeing the same!

We had our Liability seminar today (April). The
seminar was put on by William Leuthold. There were
11 New York State KOA’s represented. There would
have been a couple more if it wasn’t for the freak
April snow storm that made traveling a nightmare.
Bill was able to cover a great number of Liability
topics including some safety aspects and even
covered hiring practices and doing background
checks. Thanks Again Wayne Hampel.
If you participate in the Owners Association
sponsored Property and Casualty insurance
program and attend one of these seminars you
might be entitled to a 10% reduction in your annual
premium. To find out more contact Glenn Sudol of
the OIG insurance agency. He can be reached by
phone at Direct: 303.951.5051 | Fax: 303.951.5060.
His email address is gsudol@oigcorp.com

April/May/June 2012

Your Friends in Great Falls,
Loren, Jane, Beth and all the Folks at Prairie
Kraft.

As you may know the OA in conjunction with OIG
and Philadelphia Insurance Company has been
offering Loss Prevention Seminars that can be held
at state association meetings with an attendance
of at least 10 campground owners. Recently the
New York state Owners Association held a liability
seminar at the statewide meeting The following is
a brief summary of that meeting:

www.koaowners.org
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May 24, 2012
Pat Hittmeier
President
Kampgrounds of America Inc.
PO Box 30558
Billings, MT USA 59101

Dear Pat:
This letter is being sent on behalf of the Eastern Canadian Owners Association and the Western
Canadian KOA Owners Association to register our strong objection to the proposed new standards for
deluxe cabins.
We can understand the importance of consistency throughout the KOA network but believe that in
making linens, in particular, mandatory for deluxe cabins will create unwarranted expense and
housekeeping issues for franchisees. KOA has been offering cabins for many years and we have
found that the absence of linens has not been an issue with our campers and has not affected our
sales in deluxe lodging or had any impact on our NPS scores.
We are also concerned about the environmental aspect of linens as a compulsory amenity. The type of
laundering and bleaching required for linens will place undue stress on the environment for something
that is not essential and is in direct opposition to the KOA Kamp Green program and the goal of
operating greener campgrounds.
While there are some KOA operators that would like to provide linens and other amenities with their
deluxe lodges, we feel there is a segment of the population that still views camping as bringing a
sleeping bag, cooking over campfires and simply enjoying the camping experience.
KOA may be viewing the hotel/motel market as a potential growth opportunity, but we believe trying
to break into a new market segment at this time takes our eyes off the road and will cause us to lose
focus on the core business that we’re trying to grow.
This type of repositioning of the KOA brand will confuse the public and dilute the key attributes and
equity of a brand that is known for excellence in the camping marketplace.

We, as franchisees, feel we have made a substantial investment in the lodging program and will
continue to do so as marketplace demand dictates. We respectfully ask that the schedule for the
proposed new standards be delayed so that KOA can fully exhaust all the opportunities in the market
segment s we’re already invested in.
Sincerely,
Richard Marcoux
President
Eastern Canadian KOA Owners Association
And On behalf of the Western Canadian KOA Owners Association
cc

Jim Brown, President Western Canadian KOA Owners Association
Vicki Cole, President KOA Owners Association

April/May/June 2012

If, as we’ve been told for several years, there are 100 million camper nights available in the US and
that KOA owns only about 6%, isn’t it a more shrewd strategy to go after those 94 million camper nights
and the people who are already enjoying the camping experience?

to (Editors note: the Eastern Canadian KOA Owners Association has asked us publish this letter in our
OA news. The OA board has not discussed this letter at this time)

www.koaowners.org
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Funnies
Drive Through ATM Procedures
MALE PROCEDURE

A Lo an
fo r Ke rm it
A frog goes into a bank and
approaches the teller. He can see
e
from her nameplate that her nam
is Patricia Whack.
“Miss Whack, I’d like to get a
$30,000 loan to take a holiday.”
f
Patty looks at the frog in disbelie
s
and asks his name. The frog say
dad
his
,
ger
Jag
his name is Kermit
he
is Mick Jagger, and that it’s okay,
knows the bank manager.
Patty explains that he will need
to secure the loan with some
collateral. The frog says, “Sure.
I have this,” and produces a tiny
porcelain elephant, about an
inch tall, bright pink and perfectly
formed. Very confused, Patty
explains that she’ll have to consult
with the bank manager and
disappears into a back office.
She finds the manager and says,
ger
“There’s a frog called Kermit Jag
out there who claims to know you
and wants to borrow $30,000, and
”
he wants to use this as collateral.
nt.
pha
She holds up the tiny pink ele
“I mean, what in the world is this?”
The bank manager looks back at
her and says...”It’s a knickknack,
n.
Patty Whack. Give the frog a loa
His old man’s a Rolling Stone
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1 Drive up to the cash machine.
2 Put down your car window.
3 Insert card into machine and enter PIN.
4 Enter amount of cash required and withdraw.
5 Retrieve card, cash and receipt.
6 Put window up.
7 Drive off.

FEMALE PROCEDURE

1 Drive up to cash machine.
2 Reverse back the required amount to align car window to
machine.
3 Set parking Brake, Put the window down.
4 Find handbag, remove all contents onto passenger seat to locate
card.
5 Turn the radio down.
6 Attempt to insert card into machine.
7 Attempt to insert card into machine.
8 Open car door to allow easier access to machine due to its excessive
distance from the car.
9 Insert card.
10 Re-insert card the right side up
11 Dig through handbag to find diary with your PIN written on the
inside back page.
12 Enter PIN.
13 Press cancel and re-enter correct PIN.
14 Enter amount of cash required.
15 Check make up in rear view mirror.
16 Retrieve cash and receipt.
17 Empty handbag again to locate wallet and place cash inside.
18 Place receipt in back of checkbook.
19 Re-check make-up again.
20 Drive forwards 2 feet.
21 Reverse back to cash machine.
22 Retrieve card.
23 Re-empty hand bag, locate card holder, and place card into the
slot provided.
24 Give appropriate one-fingered hand signal to irate male drivers
queuing behind.
25 Restart stalled engine and pull off.
26 Drive for 2 to 3 miles.
27 Release Parking Brake.
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Associate Member SPOTLIGHT
B&B Electrical
2633 South Lapeer Road | Lake Orion, MI 48360
888-391-3802 | sales@bbelec.com | http://www.bbelec.com
Since 1968, B & B has focused on the electrical needs of RV Travel Parks and Manufactured Home
Communities. Through this dedication and experience, B & B has developed an in-depth knowledge
of what our customers need to know as they make purchase decisions. Our expertise offers ideas and
solutions that allow you to effectively
plan for the future as you maintain
and upgrade your facilities. As
electrical specialists, we can help you
get exactly what you need without
overspending.
Specific
throughout
staff

of

needs

obviously

vary

the

country.

Our

specialists

are

trained

and experienced in local utility
requirements and electrical inspection
standards.

Property

managers

and park owners throughout North
America rely on us for sound advice
and specifications. As a master
distributor

for

many

respected

manufacturers, we can determine
the best solutions from a wide variety

April/May/June 2012

of quality products.

www.koaowners.org
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Owners Association Associate Members
Call them first!
THE FOLLOWING ARE ASSOCIATE MEMBERS OF THE KOA OWNERS ASSOCIATION. PLEASE REMEMBER THAT THESE
VENDORS PAY DUES TO SUPPORT THE OWNERS ASSOCIATION:
AGS
Brian Schaeffer
910 S Crowley Rd, Suite 9-504
Crowley, TX 76036
(877) 518-1989
FAX: (877) 343-9397
kferguson@affinitygroup.com
http://www.agspub.com
Let AGS grow your business with
unequaled Guest Services Guides and
Internet Marketing
ANDERSON’S BROCHURE
DISTRIBUTION SVC.
JOE TICE
3625 FOX HILL DRIVE
CHAMBERSBURG, PA 17202
(866) 645-1897
brochureservice@comcast.net
Anderson’s distributes campground
and RV resort brochures at 21 RV and
camping shows in the US and Canada
B&B Electrical
Margaret Linnell
2633 South Lapeer Road
Lake Orion, MI 48360
888-391-3802
sales@bbelec.com
http://www.bbelec.com
Burco Promotional Printing	
MAX GUNTHER
1900 Hendersonville Rd #10
Asheville, NC 28803
828-252-4481
800-334-3864
sdula@goburco.com
http://www.goburco.com
BURCO specializes in promotional printing
for the recreation, golf, and hospitality
markets.
Campbell Insurance Agency Inc.
Craig/Kirk Campbell
PO Box 1695
Harrison, AR 72602
(870) 741-5423
Fax (870) 741-4714
craig@campbellinsuranceinc.com
http://www.insuretheoutdoors.com
Campground Insurance including
Property, General Liability,
Automobile,Umbrella, and Worker’s
Compensation. In business since 1916!
CHADWICK MFG. LTD.
ALLEN SMITH
PO BOX 85
CHADWICK, IL 61014
(800) 732-4602
sales@chadwickmfg.com
http://www.chadwickmfg.com
Chadwick Manufacturing Ltd. Has been
serving KOA campgrounds for over 40 years
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Conestoga Log Homes
John Brown
246 N Lincoln Ave
Lebanon, PA 17046
(800) 914-4606
Fax (717) 306-4490
info@conestogalogcabins.com
http://www.conestogalogcabins.com
Conestoga Log Cabins has provided
cabins, bathhouses, bunkhouses and
commercial buildings for KOA for over 15
years, with over 3,000 cabins sold. Now
offering Timberframe cabins

35 years we have been helping
campgrounds, RV Parks & Resorts with
their insurance needs

Darrell Hess & Assocates
Darrell Hess
367 Dellwood Rd
Bldg E, Ste 2
Waynesville, NC 28786
(828) 452-1535
FAX (828) 452-3180
hess@campgroundsforsale.com
http://www.campgroundsforsale.com
Campground sales

INDEPENDENCE BANK
MYM CICHOSZ
PO BOX 2900
HAVRE, MT 59501
(406) 265-1241
mymc@ibyourbank.com
http://www.ibyourbank.com
Independence Bank is a premier lender for
campground purchases, refinances, cabin/
lodges financing and improvement loans

Digitalway Services
Don Murry
2208 Springfield Rd
Springfield, TX 76082
(817) 304-3595
Fax (817) 550-0169
don@digitalwayservices.com
http://www.digitalwayservices.com
Digital Services builds and designs cable
systems for future clients. We set up
where the client can pay wholesale rates
instead of retail and where they can own
their own cable system, being able to
customize and pick and choose their own
programming.

JAX LTD. INC.
CYNTHIA LEVINE
141 CHESHIRE LANE
MINNEAPOLIS, MN 55441
(763) 449-9699
cindyl@jaxgames.com
http://www.jaxgames.com
“We bring families together!” JAX LTD., the
fun and games people, is recognized for their
exceptional family games, including the long
time favorite Sequence game. JAX games
are designed with the idea of providing
entertainment for friends and family

Earth Sun Moon Trading
Company
Leo Glenn
111 N. Center Street
Grove City, PA 16127
888-458-1687
FAX (724) 458-4920
lglenn@earthsunmoon.com
http://www.earthsunmoon.com
Premium Nature-inspired Shirts and hats
- Nature T-Shirts, Gardening T Shirts,
Environmental Shirts, Camping & Outdoor
T’s, Birdwatching T Shirts
EVERGREEN USA
LUCAS HARTFORD
10 FALCON ROAD
LEWISTON, ME 04240
(800) 343-7900
FAX (207) 784-6475
lucas@evergreenusa.com
http://www.evergreenusa.com
Evergreen is the insurance company
owned by the camping industry. For

Gerber Manufacturing
Chuck Gerber
2917 Latham Drive
Madison, WI 53713
(800) 393-9923
Fax (608) 271-1920
chuck@gerbertables.com
picnic tables

Kramer Kreations
Murbles
Murray Kramer
9141 Sebring Dr.
Pensacola, FL 32506
(850) 458-5858
akramerkreations@hotmail.com
http://murblegame.com
Plastic Murbles 3” across and played like
bocci ball but they are in bright colors and
very light.
Leavitt Recreation & Hospitality
Insurance
Chris Hipple
1001 Lazell St
Sturgis, SD 57785
866-465-2797
Fax 865-465-2797
lrh@leavitt.com
http://www.lrhinsurance.com
We specialize in resort, campground
and hospitality business throught the
nations. Coverage designed exclusively
for your industry coupled with exceptional
customer service
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ParknPool
Laura Dudley
40 Park Place
Lexington, VA 24450
(877) 777-3700
FAX (877) 777-3717
laura@parknpool.com
http://www.parknpool.com
We have grown from representing
one manufacturer of commercial pool
furniture to now offering superior
products from over 40 manufacturing
companies.
PHELPS HONEY WAGON
JAYLENE SHANNON
158 WHISKEY SPRING ROAD
DILLSBURG, PA 17019
(800) 463-3707
info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
Since 1970 our product line offers
RV parks and campgrounds the most
efficient and economical method of
providing full hook ups to all your sites
PHILADELPHIA INSURANCE
COMPANIES
SUSAN HORTSMANN
ONE BALA PLAZA, SUITE 100
BALA CYNWYD, PA 19004
(800) 873-4552
phlysales@phlyins.com
http://www.phylins.com
Philadelphia Insurance Companies
designs, markets and underwrites
stand-alone Campground and RV park
operators, incorporating value-added
coverage’s and services. PHLY is rated
A+ by A.M. Best Company
RECREATIONAL BUSINESS
PARTNERS
JOHN HALSTVEDT
1643 24th st W Suite 113
BILLINGS, MT 59102
(406) 294-3860
john@recreationalbusinesspartners.com
http://www.recreationalbusinesspartners.
com
Dan Singer and John Halstvedt of
Recreational Business Partners
have spent the past 25 years in the
campground business, past vice
presidents of KOA, Inc. and managed
campground sales across the country.
John is also a past KOA owner.
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Currently, they help campground
owners improve, value and prepare
their campgrounds for sale
SOUTHEAST PUBLICATIONS USA,
INC.
Wayne Morris
10601 State Street, Suite #1
Tamarac, FL 33321
(954) 583-3900
FAX (954) 583-2803
morris@sepub.com
http://www.sepub.com
Since 1986 we have been providing
the BEST full color and limited color
site maps and area guides, rack cards,
specialty advertising promotional
products. We also offer free listing
service for all our campground clients Rving USA.com
Steradian Technologies
Jenny Richardson
643 Ferry Street
Lafayette, IN 47901
(765) 420-9201
FAX (765) 535-5040
sales@steradiantech.com
http://www.steradiantech.com
Lasertag combines fun with exercise!
We are a family owned/operated
business and we design and
manufacture Steradian outdoor/indoor
lasertag gear. This game is perfect
for all age campers, whether in the
recreation center or a small field. Call
or email
Tengo Internet, Inc.
ERIC STUMBERG
106 E. 6TH STREET
SUITE 900
AUSTIN, TX 78701
(512) 469-7660
Fax (512) 233-1783
marketing@tengointernet.com
http://www.tengointernet.com
TengoInternet is the oldest and largest
wireless service provider to the outdoor
hospitality industry, delivering turnkey
Wi-Fi Solutions for over 900
campgrounds, hotels and marinas in
North America
Texas Meter & Device
Steve Swenke
PO Box 154099
Waco, TX 76715-4099
(800) 247-5116
info@texasmeter.com
http://www.texasmeter.com
UTILITY SUPPLY GROUP
Wade Elliott
26519 Bond Rd NE
Kingston, WA 98346-8476
(360) 881-0375
FAX (360) 881-0742
wade@go-usg.com
http://www.go-usg.com
National provider of RV pedestals
and boxes. Electric meters, wire and

distribution load centers are also
available. USG sells the Xlerator hand
dryer in KOA yellow. The Xlerator not
only dries your hands, but will save you
about 90% over paper towels and up to
85% over hand dryers
WILCOR INTERNATIONAL
MICHELE MEDINA
161 DRIVE IN ROAD
FRANKFORT, NY 13340
(800) 356-2345
michelem@wilcor.net
http://www.wilcor.net
Wilcor International is the #1 supplier
to the vacation industry with the
largest variety from one source. We
proudly research and develop new and
innovative products to help make your
business prosper
Xzeres Wind
Nancy Sage
9025 SW Hillman Ct
Ste 3126
Wilsonville, OR 97070
(503) 703-1362
nsage@xzeres.com
http:www.xzeres.com
XZERES Wind designs, manufactures
and distributes high quality wind
energy systems. We combine wind
energy solutions with industry leading
performance
Yara North America
Nelson Vargas
100 N Tampa St,Ste 3200
Tampa, FL 33602
813-401-0029
nelson.vargas@yara.com
http://www.yara.com
Used worldwide by wastewater
treatment plants, Odorlos Holding
Tank Treatment is scent free and
is formulated to effectively prevent
odor production and accelerate the
breakdown of waste
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Pacific Yurts Inc.
Pete Dolan
77456 Highway 99 S		
Cottage Grove, OR 97424
800-944-0240
FAX 541-942-0508
info@yurts.com
http://www.yurts.com
Pacific Yurts sets the highest standard
for quality, service, and proven product
performance. As the original designer
and manufacturer of the modern yurt,
we have built a 34 year track record of
success and innovation
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PRESS RELEASE
Partnership Creates the Ultimate Resort and
Recreation Business Resource
Team helps those who dream about owning a business in paradise make it a reality. From the
initial search process, through the transaction and beyond, they assist people in realizing their
ideal lifestyle.
Resort Business Opportunities (RBO) and Recreational Partners are pleased to announce their
collaboration to bring together their expertise in buying, selling, and operating resort, vacation and outdoor
recreation businesses. Resort Business Opportunities operates Go-RBO.com, the only online marketplace
of resort and recreation businesses for sale around the U.S. Recreational Business Partners are widely
respected business transaction consultants who specialize in recreation businesses.
Go-RBO.com has created a page on their site, Resort Business Strategies, hosted by John Halstvedt
and Dan Singer of Recreational Business Partners, where they provide insight on recreation related
business transactions and operations. Halstvedt and Singer will author articles designed to guide people
through the buying and selling process as well as the nuances of running a business in seasonal tourist
areas. They will also contribute to the Resort Business blog.
This is a perfect partnership, says Brian Lantzy CEO of RBO. Weve been looking for exactly this type of
relationship; our website helps people find the business of their dreams, they help people get the deal
done and then run a successful business. Halstvedt and Singer of Recreational Business Partners have
a combined 45 years of campground and recreation business sales experience, and both have been Vice
President of sales for KOA, Kampgrounds of America. Halstvedt also owned the Estes Park Colorado
KOA Campground. It was apparent from our first conversation that we both had the same goals: to help
people realize their lifelong dream of owning their own business in the best places to live in America, says
Halstvedt.
Most people who are buying a resort or recreation business are making two life-changing decisions,
says Lantzy. Not only are they purchasing their own business, often for the first time, but they are usually
relocating to an area. So this process involves enormous lifestyle changes; our collective knowledge on
both of these fronts is unparalleled. There are a lot of unknowns on many levels; we hope to provide
guidance from our own experience and knowledge of these markets.

Contact
John Halstvedt
Principal, Recreational Business Partners
(406)294-3860
john@recreationalbusinesspartners.com
Brian Lantzy
CEO, Resort Business Opportunities
(303)518-7406
brian@go-rbo.com
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2012 KOA Care Camps Board
Mike Kuper-Chairman
Thunderbay KOA
162 Spruce River Rd
Thunder Bay, ON P7B 5E4
Phone: 807-683-6221
Fax: 807-683-6222
tbaykoa@tbaytel.net

Jerry Dale-V. Chairman
Manchester TN KOA
586 Kampground Rd
Manchester, TN 37355
Phone: 931-728-9750
Fax: 931-728-9777
jddale@earthlink.net

Hope Perkins-Secretary
Elkhart/Middlebury KOA
52867 State Rd 13
Middlebury, IN 46540
Phone: 574-825-5932
Fax: 574-825-1080
kamp@middleburykoa.com

John Downing
Rock Island KOA
2311 78th Ave W.
Rock Island, IL 61201
Phone: 309-787-0665
Fax: 309-787-1320
john@riqckoa.com

Kathy Gross
Wade Elliott
Oregon Dunes KOA
Utility Supply Group
68632 Hwy 101
PO Box 267
North Bend, OR 97459
Preston, WA 98050
Phone: 541-756-4851
Phone: 800-800-2811
Fax: 541-756-8838
Fax: 425-222-7845
Kathy@oregonduneskoa.com
wade@go-usg.com
			
Diane King (2010)
Owners Association Office
Springfield/Rte 66 KOA
Administrator: Bill Ranieri
5775 W. Farm Rd 140
3416 Primm Lane
Springfield, MO 65802
Birmingham, AL 35216
Phone: 417-831-3645
Phone: 800-678-9976;
Fax: 417-863-0295
888-461-2062
threekingsmo@yahoo.com
Fax: 208-324-4376
info@koaowners.org		
Mike Groseclose
KOA Inc. Representative
Buckeye Lake KOA
Mike Gast
4460 Walnut Rd
PO Box 30558
Buckeye Lake, OH 43008
Billings, MT 59114
Phone: 740-928-0706
Phone: 800-548-7104
Fax: 740-928-0462
Fax: 406-248-7414
mikeandshirleyg@mac.com
mgast@koa.net

Jim Rogers
KOA Inc.
PO Box 30558
Billings, MT 59114
Phone: 800-548-7104
Fax: 406-248-7414
jrogers@koa.net

Wayne Morris
SE Publication
4360 Peters Rd
Ft. Lauderdale, FL 33317
Phone: 954-294-8040
Fax: 945-583-4109
morris@sepub.com

Daniel Parent
Cardinal KOA
609 Pittson Rd RR 1
Cardinal, ON K0E 1E0
Phone: 613-657-4536
Fax: 613-657-8926
Daniel@cardinalkoa.com
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Kim Carranza-Treasurer
Twin Falls KOA
5431 US Hwy 93
Jerome, ID 83338
Phone: 208-324-4169
Fax: 208-324-4376
camp@twinfallskoa.com

The healing nature of camping
Owners News

I hope you all had a successful CK&CWUW (Big Weekend)!!! At this point we
have not yet totaled the dollars raised for Care Camps, however we did have a record of 405 kampgrounds
participating. Thank-you!!! Our goal this year being KOA’s 50th was to support 50 Care Camps and I
am happy to tell you we exceeded that goal and are now supporting 52 J Care Camps, distributing
$450,000.00 dollars!!!
We need you to fundraise throughout the rest of the camping season to help us send more children to a KOA
Care Camp. Let’s not forget those Million Smiles we want to see on all the children’s faces.
Our Care Camps marketing committee has designed a yellow bear with the KOA Care Camps logo on the front
to sell in your stores. We hope to have them available for you later on this summer and if not then for sure at the
convention in Orlando.
I know it’s a little early to be thinking of convention but we want you to start getting your ideas together for
some great auction items. New this year we will be having a table at the silent auction for children and also some
items on the live auction. Give this some thought as you get your items together. This is going to be an exciting
family night in Orlando… plan to attend!

See you there!
Mike Kuper
Chairman KOA Care Camps

A FUND RAISING SUCCESS FOR THE BIG WEEKEND
by Jerry Dale

I had trouble getting workers and workcampers to be the robbers, so
I asked campers to volunteer to be the bad guy. I had no problem finding willing help. Everybody had a
great time. The kids couldn’t wait for the robbery. Everyone waited in long lines. It took several rides to
rob everyone in the park. Each time everyone took pictures and enjoyed each robbery eagerly awaiting
their time. At the end of the event we raised almost $170.00 for just the train robbery!
We all had huge fun and we robbed the train again for Memorial Weekend. I think they are going to hold
me hostage and make me rob them every holiday now. After the train ride I had more campers volunteer
to rob the train for the next times. They book their sites so they can be there to for the robbery.
Pictures included of our Great Care Camps Train Robbery. Any kids
that let us rob a $1 for donation we gave them candy in return. For
$10.00 we gave them a toy also. They got to pick from Engineer Hats
and Train Whistles

www.koaowners.org
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For the Big Weekend we had The Great Care Camps Train Robbery.
We told everyone as they checked in about the event. If they let us
“rob” the kids $1 we would give them candy in return. If the kids let us
rob them $10. We would give them a small toy and candy. I ordered
engineer hats and train whistles from OrientalTrading .com catalog.
All the money’s robbed was donated to Koa Care Camps.
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DELIVERY OF CANCER CAMPS CHECKS
This year we helped to support 52 cancer camps with a record total donations of $500,000. We also had
a record number of KOA Owners Association members deliver the checks first hand to the cancer camps
in their area. Exactly one half of the cancer camps, 26 camps in all were visited by a OA member to deliver the
check directly to the cancer camps. Some of the pictures following show our members presenting checks to the
cancer camps in their area. We will have more pictures in our next issue. Thanks to all the members who helped
us get those checks to help over 5,000 kids enjoy the pleasure of camping.

Kristie and Michael Kuper
(Thunder Bay KOA) present
$4,000.00 cheque to Clara
Butikofer Fundraising chair
Camp Quality Northwestern
Ontario Care Camp

Iris and Ken Shupe of Bay Center/
Willapa Bay KOA delivering KOA
Care Camps Check to Camp
Ukandu
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REMEMBER OUR

RV DONATIONS PROGRAM
TO HELP US INCREASE CARE CAMPS REVENUE.
We need all of our OA family to get on board to let the millions of viewers of the combined KOA family websites
to have the opportunity to be aware of our new program and hopefully make a donation.
You can also learn more about the program by visiting our website koarvdonations.org. The program will be
administered by one of our own franchise members, Barry Stern. Barry is the owner of the Fort Pierce/Port St.
Lucie KOA franchise. His company, AutoMarine, Inc. has processed vehicle donations is all fifty states and Canada
for nearly 20 years. All input, marketing suggestions and donation leads will be welcomed. Barry or Nadean
Grant can be reached at 888–320--1414.
We need to get our kampers and friends to know that there is an easy way to donate their RV or any vehicle to
the KOA Care Camps RV donation program. How are we going to do this…?
We need to have links from the KOA .com website, all franchisees, care camps and hopefully our KOA partners
and friends websites to the following website: koarvdonations.org. By linking to this website you can dramatically
increase the opportunity to get RV donations as well as donations of cars, boats, etc.
The link from your websites would read: Donate your RV, Boat or car to the KOA Care Camps Program (live link to
koarvdonations.org.)
The more links to the koarvdonations.org the higher Google and the other internet search engines will rank the
site.

We are asking all of you to make your management
teams and all employees and work kampers aware
of this program. A wish list would include banners
displayed in campgrounds, rack cards or flyers to
be distributed to the campers along with the KOA
directory and local information. It would also be
great to have ads for the program placed in the
KOA directory and the KOA newsletters. Our RV
donation program banner will be on display at the
Expo in the OA booth.
All marketing help and ideas to make this program
a super success will greatly appreciated.
Thanks for your support, Barry Stern
We have the banner at the main office, if you would
like to borrow it for events just contact us. It will be
on a first come first serve basis. We welcome your
use of it.

www.koaowners.org
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More visits to the site = More donations.
More donations =
More revenue for the kids and camps.
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REQUEST FOR EMAIL ADDRESSES
Dear KOA Owners:

@

During recent meetings of the Board of Directors of your Kampground Owner’s Association, concern
has been raised about the most effective means to disperse current information to all owners. As an
Association we have a list of e-mail addresses some of which are valid and some have been changed.
KOA Inc. has a list of e-mail addresses which include some off season addresses that we don’t have but
in order to respect the privacy requests of all owners they are unable to share those addresses. Finally
we all have e-mail addresses for our campground reservations listed on Kampsight. In order to allow us
to better serve you we are sending this out to every known mailing list for KOA Owners. We apologize
in advance for sending you multiple messages.
Sincerely,
Vicki Cole, President
Pease indicate below what e-mail address you would like us to use in the future and send it to:
info@koaowners.org
Your Name _________________________________________________________________________
KOA Name__________________________________________________________________________

City and State

______________________________
______________________________
Year around e-mail

______________________________
OR
Summer e-mail

______________________________
Winter e-mail

______________________________
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@

TO EMAIL OR NOT EMAIL
Well folks, it was only a matter of time and that time has come for the Owners Newsletter. Everyone
these days has a choice to receive newsletters and announcements by email or through the Post Office (snail
mail). Please let us know how you would like to receive future copies of the OA Newsletter. You can
email OR mail your preference into the OA Office; but please include your campground name and address for
tracking purposes. If you don’t want to make a change from hardcopy you don’t need to respond to this survey.
I WOULD PREFER TO RECEIVE MY COPY OF THE OA NEWSLETTER BY:

E-MAIL:______________________________________________________________________________
REGULAR MAIL:______________________________________________________________________
EMAIL & MAIL:_______________________________________________________________________

Campground Name: ____________________________________________________________________
Campground Address:___________________________________________________________________
Campground City:__________________________________State:____________Zip:________________
Contact Name:_________________________________________________________________________
Email to: info@koaowners.org
Mailing Address:

KOA Owners Association
3416 Primm Ln
Birmingham, AL 35216

				
		

Or

Email response to info@koaowners.org
REMEMBER IF YOU DON’T WANT TO CHANGE FROM HARDCOPY
YOU DON’T NEED TO RESPOND
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KOA Owners Association
3416 Primm Lane
Birmingham, AL 35216

KOA Owners Association Owners News
3416 Primm Lane
Birmingham, AL 35216
To submit articles or request advertising
information, write to the above address or
use the following contact information:
c/o Jim Ranieri
Telephone: 800-678-9976 or
205-824-0022
Fax: 205-823-2760
Email:info@koaowners.org
Publication: Owners News is published
four times per year by the KOA Owners
Association.
Printing services are donated by
Southeast Publications USA, Inc.
Telephone: 800-832-3292
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