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President’s Message
Newsletter Issue 4, 2012
I sincerely appreciate the
opportunity of being able
to serve as your President
of the Owners Association
(OA) for the coming year.
The OA has made some
tremendous strides these
past two years under the
leadership of Vicki Cole.
She has helped your Board
to come together and focus
on some of the most important issues we have faced in
recent years. Thank you, Vicki, for your commitment
to excellence and your dedication.
With the many issues in our economy and the
continuing high unemployment rate, our KOA Owners
are facing some very challenging times in both our
countries. Our recent convention in Orlando has left
me with a definite sense of concern over the questions
raised and discussed regarding the branding issue. As
you know, we sent out a survey on this issue before
the convention and received over a 50% response.
Many felt there was a lack of clear communications
on this subject from our corporate partners and as a
result there were many unanswered questions. It was
a major topic of discussion at the convention and at our
area meetings. The Board reviewed and discussed the
survey results and passed a motion that stated: That
KOA Owners Association recommends that further
design and implementation of branding be delayed
until further discussions with KOA, Inc take place.
With more information now available to everyone,
the Board has asked each of you to respond to a
second survey similar to the first with a couple of
additional questions. Our intent is to determine if
the new information provided by KOA has made the
issue more clear and whether there have been changes
in the feeling of our owners. We also are trying to
determine your estimates on the costs you will incur
in making changes to your campground to comply
with the new branding criteria being discussed. We
will be analyzing this second survey and report back
to you on our results and the discussions we will be
having with corporate. Furthermore, the Board has
undertaken a plan to analyze each segment through
three separate sub-committees, each of which has
been given the task to come back to the Board as a
whole with an in-depth review, areas of concern report
and a plan summary. Each of these committees have
appointed a chairperson to get your feedback. We
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will soon be releasing new contact data for all the Board,
highlighting the chairs and committee members looking
at each segment so you have the opportunity to contact
the specific board members looking at the segment you
are dealing with. Of course, you are more than willing to
contact any and all of us should you desire. Remember,
we represent you and we need your feedback.
It is most important that we continue to work closely with
KOA, Inc. in enhancing our KOA system and achieving
continued growth in camper nights and increase our
market share of the camping industry. Often the work
that your officers and Board are doing is not discussed,
but be assured; we are always out there discussing and
critiquing ideas and suggestions coming from KOA Inc,
and the franchisees. I am excited by the experienced
Board we currently have, the cross section of views and
opinions, and their passion. I feel confident in saying you
are truly represented by some great KOAers!
Thanks to all of you for your support of the OA. I am
looking forward to serving you in the coming year. We
have had a great finish to the year with our annual meeting
in Orlando. That meeting has also laid the foundation for
many new and exciting opportunities for next year. We
have 5 new area directors that have been elected to the
Board this year: Mark Manning from the Fancy Gap
KOA in Area 1, Joe Long from the Lena KOA in Area 3,
Marshal Gray from the San Angelo KOA in Area 4, Craig
Sisco from the Fort Collins/Lakeside KOA in Area 5, and
Hans Wagner from the 1000 Islands Kingston KOA in
Area 7. The outgoing directors are: Jerry Dale, Carol
Murray, Gary Willis, Sarah Martin and Michael Kuper.
They have made great contributions of time and effort
on our behalf and we thank them for their contribution to
the Owners Association and to our KOA system. Please
also congratulate Jerry Dale as the new Care Camps
Chairman.
As I mentioned, I encourage you to contact me or any OA
Board member for any help that we can provide on any
subject that concerns you.
Some of the highlights of the annual meeting are featured
in this newsletter, so please take a look and recapture some
of the memories. And finally, on behalf of the entire OA
oard and staff, I would like to wish you all a happy and
peaceful Holiday season and great success in 2013.
David Barton
President KOA Owners Association
rsbarton@kos.net or dave@1000islandskoa.com

Owners News

www.digitalwayservices.com

Our trained professionals will install a state of the art system that is
customized to the specific needs of your park.
STOP paying retail prices the old way!
Start paying wholesale prices the Digitalway way!!!

FREE ESTIMATE
OFFICE-817-736-3130
CELL-214-394-9631
www.koaowners.org
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Digitalway Services is the preferred cable TV installer for KOA owners
across the United States. We specialize in bringing cable TV into parks
at the best possible price.

3

Volume 32, Issue 4

KOA Owners Association
Area 1
TENNESSEE, NORTH CAROLINA, SOUTH CAROLINA, ALABAMA, GEORGIA, FLORIDA, KENTUCKY, VIRGINIA,
WEST VIRGINIA
KEN BOWMAN
FORSYTH KOA 10101
414 S. FRONTAGE RD
FORSYTH, GA 31029
Phone: (478) 994-2019
Email: ke123@msn.com

Photo
Unavailable

MARK MANNING
FANCY GAP/BLUE RIDGEPKWY KOA 46183
47 FOX TRAIL LOOP
FANCY GAP, VA 2432
Phone: (276) 728-7776
Fax: (276) 728-1014
Email: fancygapkoa@hotmail.com

Area 2
OHIO, DELAWARE, NEW JERSEY, NEW YORK, PENNSYLVANIA, MAINE, VERMONT, MASSACHUSETTS,
NEW HAMPSHIRE, MARYLAND, CONNECTICUT, RHODE ISLAND

				

VICKI COLE, Past PRESIDENT
SHELBY/MANSFIELD KOA 35164
6787 BAKER 47
SHELBY, OH 44875-9103
Phone: (419) 347-1392
Fax: (419) 342-5353
Email: camp@shelbymansfieldkoa.com

KARL SCHMIDT, TREASURER
ELIZABETHTOWN/HERSHEY KOA 38181
1980 TURNPIKE RD
ELIZABETHTOWN, PA 17022		
Phone: (717) 367-7718
Fax: (717) 367-3412		
Email: karl.hersheykoa@live.com

Area 3
MICHIGAN, ILLINOIS, INDIANA, NORTH DAKOTA, SOUTH DAKOTA, NEBRASKA, MINNESOTA, WISCONSIN, IOWA

Photo
Unavailable

JOE LONG
LENA KOA
10982 US HIGHWAY 20 WEST
LENA, IL 61048
Phone: (815) 369-2612
Fax: (815) 369-2018
Email: joe@lenakoa.com

Howard Stein
Port Huron KOA
5151 LAPEER RD
KIMBALL, MI 48074
Phone: (810) 987-7075
Fax: (810) 987-7073
Email: porthuronkoa@aol.com

Area 4
LOUISIANA, MISSISSIPPI, KANSAS, MISSOURI, OKLAHOMA, TEXAS, ARKANSAS

Photo
Unavailable
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MARSHAL GRAY
SAN ANGELO KOA 43111
6699 KNICKERBOCKER RD.
SAN ANGELO, TX 76904
Phone: (325) 949-3242
Email: shgray1@gte.net

DIANE KING, SECRETARY
SPRINGFIELD/RT 66 KOA 25137
5775 WEST FARM ROAD 140
SPRINGFIELD, MO 65802
Phone: (417) 831-3645
Fax: (417) 863-0295
Email: threekingsmo@yahoo.com

Owners News

Board of Directors 2013
Area 5
ALASKA, WASHINGTON, OREGON, IDAHO, MONTANA, WYOMING

Photo
Unavailable

KIM CARRANZA
TWIN FALLS/JEROME KOA 12109
5431 US HWY 93
JEROME, ID 83338
Phone: (208) 324-4169
Fax: (208) 324-4376
Email: kim@twinfallskoa.com

HOMER STAVES, Vice President
WHITEFISH/KALISPELL KOA 26161
3191 PARKHILL
Billings, MT 59102
Phone: (406) 656-7086
Fax: (406) 656-7086 		
Email: hstaves@stavesconsulting.com

Area 6
HAWAII, CALIFORNIA, NEVADA, UTAH, COLORADO, ARIZONA, NEW MEXICO
PAMELA MENDALA
CLOVERDALE KOA 5275
1166 ASTI RIDGE RD, PO BOX 600
CLOVERDALE, CA 95425
Phone: (707) 894-3337
Fax: (707) 894-9206
Email: clovkoa@sonic.net

Photo
Unavailable

CRAIG SISCO
FORT COLLINS/LAKESIDE KOA
1910 LAKESIDE RESORT LANE
FORT COLLINS, CO 80524
Phone: (970) 484-9880
Fax: (970) 493-8900		
Email: info@fclakesidecg.com

Area 7
CENTRAL & EASTERN CANADA				

Area 8		

DAVE BARTON, President
1000 ISLAND/IVY LEA KOA 55203
514 1000 ISLANDS PKWY
LANSDOWNE, ON K0E 1L0
Phone: (613) 659-2408
Fax: (613) 659-2992		
Email: rsbarton@kos.net

Koa Inc. Liaison

Executive Director

Jef Sutherland	
VP of Franchisee Service	
PO BOX 3055
BILLINGS, MT 59114
Phone: (800) 548-7104
Email: jsutherlandt@koa.net

William Ranieri
3416 PRIMM LANE
BIRMINGHAM, AL 35216
(800) 678-9976, (888) 461-2062
FAX: (205) 823-2760
Email: info@koaowners.org

WESTERN CANADA
JIM BROWN
HINTON/JASPER KOA 51124
50409 B HIGHWAY 16
HINTON, AB T7V 1X3
Phone: (780) 865-5062
Email: brownkoa4@shaw.ca

www.koaowners.org
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Unavailable

HANS WAGNER
1000 ISLANDS/KINGSTON KOA
2039 CORDUKES RD.
KINGSTON, ON, K7L4V4
Phone: (613) 546-6140
Fax: (613) 546-6178
Email: koakingston@hotmail.com
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KOA Disaster Relief Board 2013
Diane King, Chairperson
Springfield/Rt 66 Koa 25137
5775 West Farm Road 140
Springfield, MO 65802
Phone: (417) 831-3645
Fax: (417) 863-0295
threekingsmo@yahoo.com
Cell: (417) 209-4845
Danny Goad 17-139
Bowling Green KOA
1040 Edgewater Lane
Bowling Green, KY 42104
Phone: (270) 843-1919
Fax: (270) 843-1909
dangoad@att.net
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Rick Dillon 38-117
Bellefonte State College KOA
2481 Jacksonville Rd.
Bellefonte, PA 16823
Phone: (814) 355-7912
Fax: (814) 353-8207
bellkoa@verizon.net

Loren Smith 26153
Great Falls Koa
1500 51st St. South
Great Falls, MT 59405
406-562-6584
loren@pkscabins.com

Howard Stein 22-220
Port Huron KOA
5151 Lapeer Rd
Kimball, MI 48074
Phone: (810) 987-7075
Fax: (810) 987-7073
porthuronkoa@aol.com

Jeff Stovold 55-252
Toronto North/Cookstown KOA
139 Reive Blvd
Cookstown, ON L0L 1L0
Phone: (705) 456-2120
Fax: (705) 458-1389
jeffslhri@rogers.com

Owners News

CALIFORNIA/NEVADA
Brian Cushman
Lake Isabella/Kern River KOA
15627 Highway 178
Weldon, CA 93283
(760) 378-4669
koa@mchsi.com

NEW ENGLAND
Steve Jesseman
Littleton/Lisbon, NH KOA
2154 Route 302
Lisbon, NH 03585
(603) 838-5525
sjlittletonkoa@live.com

TENNESSEE/KENTUCKY
Charles Dameron
Ashland/Huntington West KOA
80 KOA Lane
Argillite, KY 41121
(606) 929-5504
ashlandkoa1@yahoo.com

COLORADO
Carolyn Stowe
Pueblo KOA
4131 Interstate 25 N
Pueblo, CO 81001
(719) 542-2273
pueblokoa@juno.com

NEW MEXICO
Larry Pasekoff
Santa Fe KOA 31159
934 Old Las Vegas Hwy
Santa Fe, NM 87505
(505) 466-1419
larrypasekoff@gmail.com

TEXAS
Marshal Gray 43111
Concho Valley KOA
6699 Knickerbocker Rd
San Angelo, TX 76904
(325) 656-6446
shgray1@gte.net

FLORIDA
Elliott Smith 9205
St. Augustine Beach KOA
525 W. Pope Rd
St. Augustine, FL 32080
(904) 806-1431
staugkoa@aol.com

NEW YORK
Anita Perry
Chautauqua Lake KOA 32233
5652 Thumb Road
DeWittville, NY 14738
(716) 386-3804
camping@chautaugqualakekoa.com

UTAH/IDAHO
Oscar Carranza
Twin Falls/Jerome KOA 12109
5431 US Hwy 93
Jerome, ID 83338
(208) 324-4169
oscar@twinfallskoa.com

Heartland-AR, OK, KS, MO
Terry Haith
Oklahoma City East KOA
6200 S Choctaw Rd
Choctaw, OK 73020
(405) 760-3022
heartlandoa@yahoo.com

OHIO
Garry Cole
Shelby/Mansfield KOA 35-164
6787 Baker 47
Shelby, OH 44875-9103
(419) 347-1392
camp@shelbymansfieldkoa.com

VIRGINIA
Steven Albrecht
Staunton/Walnut Hills KOA 46187
484 Walnut Hills Road
Staunton, VA 24401
(540) 337-3920
stauntonkoa@yahoo.com

ILLINOIS
John Downing 13-156
Rock Island KOA
2311 78th Ave. W.
Rock Island, IL 61201
(309) 787-0665
john@RIQKOA.com

OREGON
Michael Greig 37-176
Corvallis/Albany KOA
33775 Oakville Rd. SW
Albany, OR 37321
(541) 967-8521
michaeljgreig@hotmail.com

WASHINGTON
TBD

INDIANA
Hope Perkins 14-133
Elkhart/Middlebury KOA
52867 State Rd. 13
Middlebury, IN 46540
(574) 825-5932
kamp@middleburykoa.com

PA CENTRAL
John Dillon 38-117
Bellefonte/State College KOA
2481 Jacksonville Rd
Bellefonte, PA 16823
(814) 355-7912
bellkoa@aol.com

WISCONSIN
Jeff Irwin 49106
Madison KOA
4859 Cty Rd V
DeForest, WI 53532
(608) 846-4528
madisonwikoa@centurytel.net

MICHIGAN
Cathleen Kuebler 22-225
Traverse City KOA
9700 M37
Buckley, MI 49620
(231) 269-3203
info@traversecitykoa.com

PA-WEST
Gary Levesque 38-104
Philadelphia/West Chester KOA
PO Box 920
Unionville, PA 19375
(610) 486-0447
philadelphaikoa@verizon.net

WESTERN CANADA
James Brown 51124
Hinton Jasper KOA
4720 Vegas Rd NW
Calgary, AB T3A 1W3 CANADA
(780) 865-5062
brownkoa4@shaw.ca

MINNESOTA
Carissa Vannoy 23125
Bemidji MN KOA
510 Brightstar Road NW
Bemidji, MN 56601
(218) 444-7562
kamp@bemidjikoa.com

SOUTH CAROLINA
Bill Olendorf 40-113
Point South KOA
14 Kampground Rd
Yemassee, SC 29945
(843) 726-5733
pskoa@hargray.com

EASTERN CANADA
Richard Marcoux 55-208
1000 Island/Mallorytown KOA
1477 CR 2 PO Box 29
Mallorytown, ON K0E 1R0 CANADA
(613) 923-5339
FUN@1000islandscamping.com

MONTANA/WYOMING
Homer Staves 26-161
Whitefish/Kalispell KOA
5121 Highway 935
Whitefish, MT 59937
(406) 862-4242
info@glacierparkkoa.com

SOUTH DAKOTA
John Adler
Hot Springs KOA 41114
27585 SD Highway 79
Hot Springs, SD 57747
(605) 745-6449
kampkoa@gwtc.net

www.koaowners.org
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2013 State & Provincial Presidents
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2012 We Are Family Award Winners

Congratulations to Shirley and Howard Stein
The 2012 We Are Family Award Winners

2012 Workamper of the Year Award Winners

Congratulations to Lyle and Sandra Shook
The 2012 Workamper of the Year Award Winners
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Heartland OA Fall Meeting Minutes
The fall Heartland Owner’s Association meeting was called to order by President, Terry Haith on Monday,
October 1, 2012 at 9:00 am.
The following were present for both days unless otherwise noted:
 Jodie Bartelson, Wellington KS KOA wkoa@sutv.com
 Deb & Mark Wood, Wakeeney KS KOA wakeeneykoa@eaglecom.net
 Coralee Farley, Tulsa NE/Will Rogers Downs KOA Coralee.farley@cnent.com
 Donna Bridges, Eureka Springs AR KOA koa4fun@ipa.net
 Toby Hedges, Home Office thedges@koa.net
 Terry Hays, Sallisaw KOA, sallisawkoa@diamondnet.us
 Ralph & Kim Newell, Branson KOA, kim@bransonkoa.com
 Scott & Diane King, Springfield Route 66 KOA threekingsmo@yahoo.com
 Dave & Valencia Fetterolf, Elk City Clinton KOA eckoa1@gmail.com
 Charlie Reaser, Capital City KOA, Topeka, KS office@capitalcitykoa.com
 Tina & Dave Fisher, Joplin KOA, joplinkoa@yahoo.com
 Dan Ballard, Stanton/Meramec KOA cricket@fidnet.com
 Peggy Ruzicka, Checotah/Lake Eufala West KOA checotahkoa@gmail.com
 Terry & Tina Haith, Oklahoma City East, tinaskoadesk@yahoo.com or usmc8643@yahoo.com
 Cheryl & Robert McGinnis, Memphis KOA bmcginnis@racpack.com
 Chad Bartelson, Wellington joined us Tuesday morning.
After a brief description from all owners/managers of their season, Terry gave a brief flashlight report for the
entire system and mentioned that there is a private group on facebook called “KOA Owners & Managers” It is
a private forum for owners and managers. If you are interested, contact Diane King, Terry Haith or Wellington
KOA via facebook so we can suggest you to the page administrator.
Diane King moved and Tina Haith second to approve the minutes as presented. Motion passed.
Kim Newell, treasurer, reported Since March 2012 we had received $3,152.33 and spent $719.35. Leaving us
with a balance in checking of $7,163.03. Our CD balance as of August 2012 is $8,228.52 for a total net worth
of $15,391.55. The encumbered Disaster Relief account is $4,361.84 leaving us with an operating balance of
$11,029.71. Kim also reported that our tax exempt status is still in the “to be processed” stack at the IRS.

Under trade show review & planning, it was decided that we would do the:
 St Louis Show, Jan 10 -13, 2013 -Scott & Diane King will coordinate
 Little Rock – February 8-10, 2013 –Scott to ask Larry from Little Rock if he will coordinate, Robert &
Cheryl McGinnis will coordinate if not?
 Kansas City – Dates to be determined – Charlie Reaser will coordinate
 FMCA fall Rally – Sedalia, MO -Kim Newell to find out more information
 Please send Rack cards and work the ones you can.
 Coordinators please give Kim Newell plenty of time to get a check to you to mail to the organizers or for her
to mail directly. Coordinators fill out the paperwork to get us registered at the show and for KOA to send
collateral and send copies of all bills to Kim ASAP after the show so she can get the show reimbursed from
KOA.

www.koaowners.org
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Donna Bridges moved and Tina Haith seconded to approve the treasurers report as presented. Motion Passed.
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Scott King, legislative, reminded us that the Pool lift deadline is January 13, 2013 or as soon as you reopen your
pool. He felt this issue would not be going away. He also indicated that Missouri and most likely other states
will follow becoming more aggressive with water standards especially for those parks with their own wells.
Diane King, National Owner’s Assoc. Rep
Mentioned that some of our parks are not members of the National Owner’s Association and emphasized that the
more members the more KOA and the OA listen to concerns. She also mentioned there is a forum on the National
OA website. There is a second Area 4 OA rep position up for election at convention. Traditionally this has been
held by somebody from Texas or Louisianna, but if somebody wanted to run from our 4 states, it is not prohibited.
If anybody wants to run, please let us know so those not going to convention can get our proxies submitted.
Diane & Scott King as well as Donna Bridges will be at convention so you can name one of them as your proxy.
A form should be attached to this or separate email, they are usually due 2 weeks prior to convention. To put your
name on the ballot, contact Bill at the OA Office.
Diane also reported on responses from KOA, Inc. on some previously expressed concerns. As far as the lack
of collateral at RV shows, she was told that the same amount was sent as sent before. As far as low quality of
KOAs, they are still working with the lowest 5% and that they have all brought their NPS scores to positive
scores. Lastly, Jef said they will require concrete proof from campgrounds under construction instead of just
taking owner’s word on the likelihood that a campground will have RV sites before placing them in the directory.
The VKR program does award a free value kard renewal if the person earns 20,000 points in the prior benefit
year. Toby Hedges commented that they are working on the VKR portal on an upcoming koa.com update.
After a short break,
Diane continued her report saying that the OA is still supporting a strong call for gift cards. Also they are working
on a way to pre-submit questions for the fireside chat.
At convention there will be a SouthEast Publications Award, which will recognize the campground with the
greatest percentage increase in Care Camp donations.
She also reported that the discussion on no royalties on metered electric is dead with KOA, Inc.
Under Old Business,
Coralee reported that we are looking at an early April weekend to have the Chili Cook-Off and Spring Heartland
OA meeting. She suggested 3 categories. She said during the event we could promote CCCW and have videos
from u-tube about Care Camps. Also suggested having rack cards.
Kim & Ralph Newell reported that the KOA Boot Camp held by Inc. at their park, had about 100 people attending
and was a great way to meet potential work kampers. However, they did stress it is NOT Kampsight training,
more serving and drinking the “yellow kool-aid”.
Kim & Ralph also reported that the FMCA regional rally would have been a great opportunity, but was very
busy for one day and then slower the others, but still a great marketing opportunity. Ideas of events that KOA
Inc should send representatives were give to Toby to consider. The ones suggested were: FMCA in Gillett WY,
Quartsite, Tampa, Hershey, Daytona Bike Week and Balloon Festival in NM.
Toby Hedges, Marketing Director
Toby shared that the KOA.com site 26% from last year in visits and up 32% in unique visitors through August.
Since rewrite, reservations are up 11% equaling a 9% increase in nights.
She also said Hot deals are now checked for site type and date requirements.
Feature tags for deluxe cabins are now available as well as the ability to have more than 1 site type picture and
floor plans. These changes are made in a variety of ways between Kampsight and the CMS on ekamp.
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She also said that the Trip Planner function is up and working. Encourage or help campers use this. It was
mentioned that the map is a Google product, so not a KOA development.
She said that KOA Inc is looking for a third party vendor to make gift certificates a reality, no time line was given.
After adjourning for lunch, we reconvened at 12:41.
Toby made the suggestion that if you have a link off of your koa.com page, that you ask them to have a link to
you on their webpage. This will help with your rating on search engines. There is now the ability to see your
traffic report on the CMS page. There will soon be a new look to our campground landing pages. One new
option may be the ability to have our NPS comments for campers to see. It would have to be all comments, but
there may be a way for us to comment on ones that we believe to be incorrect or matters which we have corrected.
She said a mobile app is still a possibility, but they first want to accomplish the ability to make a reservation from
a mobile device with the current mobile site.
Toby reported that Care Camps weekend saw a 10% increase, Father’s Day 4% and VKR appreciation a 10%
increase. They will focus on these 3 promotions only and will not be doing one with Progressive.
Toby also gave us a sneak peek to the ideas for the new Brand Positioning. Watch for official descriptions and
plans mid-late October 2012. This is being done to help attract more campers. Currently KOA only has 6% of
the camping market.
We held the care camp auction and then met at Bourbon St Café for dinner.
The meeting reconvened on Tuesday, October 2 at 9:00a.m.
Ralph moved and Diane seconded to accept the bylaws as presented. Motion passed
Ralph moved and Diane seconded to accept the standing rules as presented. Motion passed
Ralph moved and Diane seconded to accept the disaster relief policy as presented. Motion passed. If you wish to
have copies of these, email Kim@bransonkoa.com and request them.
Terry reported that there is a new KOA in Heber Springs, AR, they have an off-site owner, and were invited to attend.

Terry Hays brought up his idea that a new field of “DESTINATION” be added to Kampsight so that KOA could
suggest KOAs along the route via email or other ways. Many ideas including helping them use trip planner or
telling campers about trip planner on koa.com. It was discussed that we are missing an opportunity of tracking
our campers’ trips.
The auction raised $1285. Donna moved and Peggy seconded to donate the money to KOA Care Camps. The
motion passed.
Ralph moved and Donna seconded to give up to $1500 for the president’s actual expenses to convention in
Orlando. The motion passed.
Please pay dues by November 1 so Kim does not have to send a reminder. She will mail or email dues forms to
those not in attendance.
Ralph asked for a resolution regarding the $100,000 cap on 2% monies.

www.koaowners.org
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Mark moved and Donna seconded to spend up to $3000 on marketing giveaways to be given to all visitors to our
RV show booths. The motion passed.

11

Volume 32, Issue 4

Dave moved and Charlie seconded to write a resolution. The motion passed.
Roger Hughes, Field Service representative for many in our area, stopped by to say hello and let us know they
will not be working due to health concerns. We all wish him and Twylah the best.
After a break to write the resolution, Charlie moved to approve and present the attached resolution at the Area 4
meeting at convention. Peggy seconded and the motion passed.
Donna brought up the issue of poor quality uniforms and the attempt she made to find and get approval for another
vendor. She said the Jersey’s Indian yellow is good match if you can get somebody to put the logo on. There was
some discussion on who has the right to use the logo without a clear determination being made.
ARVC was promoted by one of the owners at the meeting. They have worked hard on the handicap accessible
pool issue as well as have some good deals on the music and movie rights, golf carts, John Deere and Maytag.
We were also notified that KOA Inc had made a change to the Work at KOA process. Workkampers have the
ability to remove their stars, so it was suggested you have your own application for them to fill out so you can
inquire about missing dates of work. KOA, Inc. has indicated that they will be putting up notification so all
owners/managers know how the system is now working. Also, when a work camper calls KOA to complain, the
campground will be notified just as it a complaint was received from a guest. Diane mentioned that she had a
work kamper agreement she has her workers sign. Terry Haith said you have to make your offer appeal to people
to get them to come to your area.
Coralee promoted Golden Grill Russet hashbrown potatoes as an easy morning food.
Chadwick_AD_122810:Layout
1 Deb
12/28/10
12:41
PM Page
Wood and
Robert
The floor was opened for nominations. Jodie Bartelson,
Coralee Farley, Scott King,
McGinnis were nominated to fill the 4 vacancies
on the board. Charlie moved and Mark seconded
to close nominations. Motion passed. After a
secret ballot, Jodie, Coralee, Scott and Deb were
elected to a two year term on the board.
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Heavy Duty American Made
Campground Equipment

After a short recess, it was announced that:
 Peggy Ruzicka will be Disaster relief
chairperson (position expires Fall 2013)
 Kim Newell-remained as Treasurer (position
expires Fall 2013)
 Tina Fisher- will also be on the disaster relief
committee (position expires Fall 2013)
 Scott King – President (position expires
Fall 2014) – He will continue to use the
heartland0A@yahoo.com
 Jodie Bartelson- Secretary (position expires
Fall 2014)
 Deb Wood – Vice President (position expires
Fall 2014)
Meeting was adjourned.

Picnic table frames,
fire rings & grills at
competitive prices.

P.O. Box 85 • Chadwick, IL 61014
Sales@Chadwickmfg.com

Call toll free or
visit our website
to receive a
free catalog.

800.732.4602 • www.Chadwickmfg.com
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ILLINOIS KOA OWNERS MEETING Minutes
October 17, 2012
Casey KOA
Hosts: Glenn & Cathy

•
•
•

•

October 17th Owners meeting
Welcome and introductions 9:00AM
o In attendance were 8 of the 9 Illinois parks to include Casey, Kankakee, Lena, Benton,
LaSalle, Granite City, and Chicago Northwest and Rock Island.
Financial Report given by John
Prior meeting minutes reviewed.
KOA Brand Positioning Discussion and questions:
After much discussion several questions are recorded to be elevated to the OA to include:
• Entry level campers are important to the future of camping and KOA. Why is it there
does not seem to be that the plan does not focus on the needs of entry level campers, tent
and popup, does KOA have a plan to address the needs of this group of campers?
• If parks segment and segments are in fact important to our guests than guests will need to
know what amenities are available at a particular park. Will the directory continue to list
the many features that make a park an express, holiday or resort?
• It appears that KOA is focusing on well to do campers and ignoring entry level campers.
If this is not correct what will be the plan to entice new entry level campers to a KOA?
• Does a park need to have ever defined amenity to be classified in a specific position?
• There are limited marketing dollars. How will KOA allocate those funds between the
positions?
• It is a fact that overnight guests tend to rate parks lower on NPS than longer term stay
guests. If a park is an express and most of its guests stay for one night it seems these
parks will be at a disadvantage in the current awards process. Are there plans to address
this discrepancy so that a focus on short term guests does not adversely impact future
awards?
• Express seems to send a message of cheap or low. Is there some other term that might
convey a better mental image for our guest?
Old Business
o Marketing Efforts
 Rack Cards.
• Joe gave us an update on the rack cards and distribution to shows and visitor
centers. Now that visitor centers are again open Joe has been sending the
centers our rack cards. It was agreed to reimburse Joe from the treasury, $130
for shipping, John will send a check.
• As the supply of our rack cards is nearly depleted a discussion was held to
produce another 20,000. Joe will proceed to getting them printed in time for
distribution at the winter RV camping shows. Owners can secure the new
cards at the spring meeting.
 KOA camping shows.
• It was agreed to support the following shows and distribute the Illinois rack
card and other material at the shows. Illinois owners will coordinate the
shows in Rosemont, Rock Island, Peoria and Springfield. Owners have also
committed to helping in St Louis and Indianapolis.

www.koaowners.org
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•

Other Marketing
o John brought to the attention of the group the ICA directory and the half page ad that has
been supported by 4 parks the last few years. Thomas indicated that he had done some
research to find out how customers were finding his park and he could not believe that the
ICA web site was attracting a large number of potential guests to his site and through to the
KOA site. He said it was the main reason he decided to join ICA and to also support the ICA
directory ad. With that the owners now have 6 ICA/ARVC members and all were present
except Springfield. The 5 present agreed to go together on the ICA ad and John is to contact
Stan to see if Springfield will participate.

•

Email Blast and constant contacts
o Rob gave us numbers for hits on the last email blast. Because of constant contacts the group
email blast in March was the last.
o A general discussion was
held about the use of
Constant Contacts and
it was found that no one
was putting this resource
to use.
Lunch
Park Tour
o Glenn took us on a
tour of the park and it
was great to see. Some
additions include the
landscaping around
the flag poles, the new
addition to the service
garage, the new mini
golf and new siding on
the rec. building, tree
stump and all.
Other topics
o At this point the floor
was open to discussion
for any topic that had not
yet been addressed.
Next Meeting location and date
Next meeting will be at Benton
KOA on March 19th, 2013 with
social time the evening before
on the 18th.

•
•

•

•

The fall meeting will be at
Chicago Northwest, needed
to give Sylvia time to adjust,
that meeting is scheduled for
October 8th with our social time
the evening of October 7th.
Meeting adjourned at 2:30 pm
14
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Your Campground’s Web Identity
Jim Turner, Estes Park KOA
When campers find a reference to your campground on the web,
on websites other than KOA.com, is the information correct? Is
the information complimentary?
When you go to sell your campground, what exactly will you
be selling? You’re going to be selling your good will (logo,
customer loyalty, community relationships), in many instances,
you will be selling your real estate property, you will be selling
your store merchandise and personal property (tools, furniture
and such). You will also be selling your web identity. Those
who know me, know I’m a sort of a web geek. I am by no
means a web expert, but I can get around pretty good. In tomorrow’s world, when you go to sell you
business, your campground’s web identity will be a significant value component of your asking price.
Like it or not, web forces beyond our control are influencing our business value. Those who have
been around the business for 30 or more years, can relate to the advent of cable TV, laundromats and
WiFi. We are currently finding ourselves having to provide lodging as a way of keeping up. Well, like
it or not, we also are now being forced to manage our campground’s web identity.
There are so many instances of your campground’s web identity out there that I could not do justice
to mentioning them all here.. safe to say, that you must be looking for them and managing them. The
big two outside of KOA.com are currently your FaceBook identity and TripAdvisor. Identities will go
along with the sale of your business. I’ve noticed that many of you have personal FaceBook identities
that happen to have a lot of KOA yellow on them. Your personal FaceBook page does not go with the
sale of your business. I know you feel as though you are the business, but in the end, you have to be
asking yourselves, besides handing over the keys, your passwords to your various campground web
sites & accounts, what else goes with the sale?

Take a moment and go to “Google” search and type in the name of your campground. Scan through
the first 4-8 pages of results and see how often your campground comes up. You might be very
surprised. Many of those listings include camper reviews. Reviews that could be way off base requiring
a response. You might search in Google for other campgrounds and see if they are mentioned on
websites that do not mention your campground... website you may want to get listed on.
Here are just some of the sites where you might find your campground mentioned... yahoo.com,
google.com, mapquest.com, yellowbook.com, tripadvisor.com, thatsnotcamping.com, frommers.com,
reserveamerica.com, yelp.com, linkedin.com, campingroadtrip.com, virtualtourist.com, sanidumps.
com, foursquare.com, goodsamclub.com, openwifispots.com, thisoldcampsite.com, rvparkreviews.
com, trailerlifedirectory.com, rvparking.com, merchantcircle.com, yext.com, whitepages.com,
superpages.com, citysearch.com, local.com, getfave.com, showmelocal.com, topix.com, ziplocal.
com, ezlocal.com, patch.com, go.hubbiz.com and maybe 20-30 others.
www.koaowners.org
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Your FaceBook, TripAdvisor and a multitude of other web identities go with the sale. Something
the new owner(s) will have complete control over. So you should be thinking about claiming and
managing every instance you can find out on the web.

15

Volume 32, Issue 4

Convention – Branding
The Effect on Your
Campground

Loren Smith
Owner, Prairie Kraft Specialties
Owner, Great Falls, MT KOA
Loren’s not a believer that you need
to go to convention every year. All
we have in life is time, and we
choose how to use it. Loren does
think, it’s a good idea, worthwhile,
and it can definitely improve your
business. In short, Loren is not
critical if someone doesn’t go to
convention in a given year. If this
was you and you chose not to go,
definitely visit with one of your
neighboring campground friends who
went and let them tell you what they
learned, what went on, plus read the
post-convention writings.
This year’s convention was as good
as any we’ve attended. As always,
we enjoyed it - even though it’s a lot
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of work! With this being the 50th
Anniversary of KOA and the
introduction of Branding the subject
for this newsletter was quite clear:
“Convention – Branding – The Affect
on Your Campground.” Here are a
few thoughts on the issues at hand
and how they affect us as
campground owners:

“When it’s your business,
you get to choose how it’s
run!”
One of the benefits of having your
own business is you not only get to
pick your job, but you also get to
choose how to run the business.

Owners News

So, where does Loren stand on this?
At present, Loren favors it… but…
for reasons that Loren did not hear
verbalized at the convention, nor has

www.koaowners.org

he heard KOA verbalize them as he
will write in this article.
The larger question is not whether I
support it or not, but what about this
do I believe is beneficial to both the
Great Falls KOA and you, my fellow
franchisees.

Journey – Holiday – Resort:
What do these mean?
I won’t occupy space here going into
great detail as most of you have
already heard these terms. In short,
they’re KOA’s current descriptors for
three different service levels that a
Kampground can offer its customers.
Every idea (good or bad) always has
a starting point. The starting point of
this idea was, essentially, the KOA
convention. That was as good a
starting point as any. Personally,
Loren believes that had some of this
been out around two months before
convention it might have provided for
less “apprehension” at convention.
In any case, our franchisor, KOA,
Inc, is using 2013 to explain this idea
and work out the details. KOA, Inc.
wants us to help work out the details,
but, at the end of the day, they own
the business and they’ll choose their
best business decision. Loren
supports that they can choose how
to run their business. The following
is why Loren supports “Branding.”

“Our business has been flat
for many years, and all the
marketing effort hasn’t really
changed it.”
I know there are those who may take
issue with this, but I think I can
defend this. Camper nights in
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One of the bonuses of a KOA
Kampground is that you can do a
number of different things and they
will all work, as long as you’re
passionate and do a good job. By
way of example, many campgrounds
have activities, run an extensive food
service, and are successful. Other
campgrounds don’t, and they’re
successful also. In simple words,
you get to choose how you run your
business.
Loren is a firm believer in the free
enterprise system, and as such, our
franchisor (KOA, Inc.) also gets to
choose how to run their business.
Obviously, they’ve made some
recent choices on how to run their
business. You, however, get to
decide if those choices will be
beneficial to your campground, or
not. In short, Loren strongly
supports the freedom of choice as to
how you run your business. By the
same token, decisions that our
franchisor makes have a direct effect
on our business. It is our obligation
to make known to our franchisor if
we feel their choices are beneficial or
detrimental. At this time our
franchisor has clearly chosen to
pursue what they are referring to as
“Branding.” We, Loren included, get
to decide and provide information
back to KOA on how to make this
most beneficial to us, or, if we really
think it’s a dumb idea, state that we
“want nothing to do with it.” If this is
your case, find other campgrounds
that will gather together to support
your opinion.
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almost all of our campgrounds have
remained pretty much the same over
the last 10 years. Yes, they’ve come
up a percent or gone down a percent
but, overall, they have remained
mostly flat and we’ve spent millions
and millions of dollars in advertising.
That is a sobering thought.
I know the yearly income (money) is
up, but inflation has done that
automatically. The sale of
campgrounds has also brought the
money up, as a new owner typically
has to increase pricing to survive
and make his bank payments. To
me, a true measure of the
effectiveness of marketing is
increasing occupancy. A true
measure of your success is money.
But, those are two different
questions, and in this case we’re
talking about marketing and
increasing business in your
Kampground. In short, what we’ve
been doing “hasn’t really moved the
needle.”

“If what KOA does works,
you’re going to want to hug
them!”
Our franchisor’s rationale for
Branding was largely “marketing.”
For those people who camp, only 6%
have camped at a KOA
Kampground. So (in theory?) there
are 94% of campers available to
attract. Be realistic here, lots of
marketing over the past several
years hasn’t brought another 4 or 5%
of these folks into our campgrounds
– if it had, our camper nights would
have doubled. As we all know, they
didn’t. One of our franchisors’
arguments is that the Branding will
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bring greater participation from the
non-KOA campers. Let’s be
conservative and simply look at the
following:
• If you’re a 5,000-8,000
camper night campground
and this “Branding” puts
another 1,000 camper nights
on your campground you
could easily see an increase
of revenue around $35,000$50,000 per year.
• The second fact is that a
5,000-8,000 camper night
campground could easily
absorb another 1,000 camper
nights with literally no change
in expenses. Consequently,
you’ll end up with $35,000$50,000 per year that you can
spend on yourself, buy a new
pick-up, go on vacation, etc.
That’s why I said, “If it works,
you’ll want to hug them!” If
you’re a bigger campground,
say, 10,000-18,000 camper
nights, you could easily be
looking at $50,000-$100,000
additional money. Here
again, a bigger campground
can easily absorb a couple
thousand camper nights
without significantly changing
their expenses.
Consequently, if you add
2,000 camper nights to the
larger campgrounds, they will
also want to hug KOA. Not
because of the increase in
camper nights, but because of
the increase in money!
Remember, Loren judges
marketing on increased
camper nights, but you and I
judge our success by money
in our pockets. True, the two
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are definitely related. I don’t
think anyone questions that.

“I heard KOA is doing this
because of their company
properties!”
Loren can’t agree with this
perception. If this works, and adds
camper nights, the company
properties will clearly benefit. But I
can’t see how only the company
properties will benefit and none of
the rest of us will. The core question
is: Will it work? I don’t think any of
us, including our franchisor, will
know until we try.

years ago. That’s not good; in fact it
is certain business death.
With the convention in Orlando, I had
the opportunity to visit some of the
Disney theme parks. Disney World
is a good 40 years (or more) old, but
I can guarantee you it’s not the same
Disney World that it was 40 years
ago, not even close. Disney has
great marketing, but they have more
engineers and design teams than
they have marketing gurus. That’s a
big difference between Disney and
KOA. In Loren’s opinion, if the KOA
system doesn’t change the physical
facilities, we are going to pass the
same way as any business that
doesn’t change over time.

Loren doesn’t buy into this argument,
and frankly I don’t think it’s a good
way to sell an idea. I think there are
some analogies and lessons to be
drawn here. I don’t think it was only
the division and “Branding” that took
Holiday Inn from the edge of
bankruptcy to success. “Branding”
gave Holiday Inn the ability to set
different standards for different
properties. I want to repeat this: It
allowed the owner of the hotel
franchise a system to provide
different standards for different
properties. From a marketing
standpoint, you can market and say,
“This is what you get at this one, and
this is what you get at that one.”
That’s exactly what KOA is talking
about, and that part I support. The
larger thing is we’ve got an aging
campground system that frankly
looks almost the same as it did when
our campgrounds were built 30 to 40
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I can think of almost no businesses
that survive “being the same.” The
one exception that comes to mind
might be Coca-Cola. But, Coca-Cola
and camping are two entirely
different businesses. The Great
Falls, MT Dairy Queen, which is
growing, tore their building down and
built a new building from the ground
up. So did Burger King, the two
McDonalds, and Pizza Hut. All in the
last four to five years. I want to
repeat this: they tore their buildings
to the ground (bulldozed them flat)
and built new buildings. Some of
you are probably shuddering as you
read this, and I don’t blame you. It
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“The hotel industry did this,
so it will work for us.”
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wasn’t that the old buildings weren’t
functional – in fact, they worked fine.
But, what they did recognize is that
they needed a different look, a fresh
face, and the only way to accomplish
that was to shut down, and construct
buildings with new colors and a new
design. At the same time, they
installed new equipment to become
more efficient, make the hamburgers
tastier, etc. It can be wrapped up
with one word: change. We all resist
change, but we all are attracted to it.
If you don’t believe me, think of the
last time a new restaurant showed
up in town. You ran over to try it out,
I’m sure. That’s how this works.
When you have customers come into
your Kampground and tell you, “I
was here 25 years ago and
everything looks the same!” you
should be concerned. It’s true,
there’s a nice nostalgia there, but
business doesn’t thrive on nostalgia.
It thrives on being new, current, and
responsive to the current market.
The KOA system needs this, and
needs it badly.

Marketing and the Physical
Property

In my opinion, the reason the
marketing over the last 10 years
hasn’t raised our camper nights is
that we haven’t changed the physical
facilities. A few individual
campgrounds have made
improvements, but it hasn’t been
done on a large scale. We need big
scale.
It’s very difficult from our franchisor’s
standpoint to affect change in the
system. It’s sort of “one size fits all”
and it generally has to be written into
the Franchise Agreement. By way of
example, if they every campground
has to have 10 Kottages/Lodges,
that doesn’t “pass the common
sense test” with a lot of smaller,
overnight campgrounds. It also
doesn’t fit with a large campground
that probably needs 40 to 50 of
them. Branding provides our
Franchisor with the ability to provide
different physical standards to match
what you, the owner, want your
business to be. Obviously, you have
to be in a location that allows you to
have the business you desire. But,
most of us can be something bigger
and better than what we are, should
we so choose.

As I said before, if this Branding is
nothing more than marketing, in my
opinion it is going to fail. It will fail
because you won’t see the 1,0002,000 camper night increase. We
won’t move from 6% of the camping
market to 12% of the camping
market. It’s going to require change
in the physical facilities. Loren
doesn’t believe that just adding
Lodges will change the physical
facilities. It needs to be much bigger
than that.
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attract the 94% of non-KOA
campers, we need something new,
different, and matches what society
currently likes.

There isn’t a woman in the country –
camper or not – that enjoys going in
to what we’d call “Army barrack style
bathrooms.” If you don’t believe me,
ask your wife, significant other, or
your mother.
The word PRIVACY should be
flashing in front of your eyes at this
point. If the KOA system, across the
board, tore our bathrooms down and
built new family style bathrooms, I
suspect we would double the camper
nights in every campground. The
marketing department could market
this, but the real piece, same as
Disney, is that somebody did some
design, engineering and
construction. As I pointed out,
Disney has way more engineers,
designers and people building things
than it does marketers. There are a
few campgrounds who have installed
family style bathrooms. They are
widely received, but no, their camper
nights didn’t double. You see, we’re
still catering to that same 6% that is
coming all the time. If we want to
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San Diego KOA

Those campgrounds that have
added Kamper Kitchens have seen
greater customer satisfaction, but it
hasn’t doubled their camper nights.
Our franchisor can’t market that
“Every Kampground has a Kamper
Kitchen,” thus attracting new
campers, unless we all have one - or
at least all campgrounds in one
descriptor bracket; all Journeys or all
Holidays, etc.
Another example: A few years ago
the Nashville KOA (when Benny and
Arlene Goodman owned it) tore the
entire front off the A-Frame building
and replaced it with solid glass. Now
that created a change in the building!
It was expensive, a big change, and
had a huge impact on returning
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This is lofty talk – how about
some examples!

A second example is Kamper
Kitchens. Any Kampground that has
put in a Kamper Kitchen – not just a
shed with a sink in it – but something
“aesthetically pleasing” which really
adds a new look to the campground.
If every campground in the country
had a Kamper Kitchen like the San
Diego KOA, Petaluma KOA, Lena
KOA, etc. you would see an increase
in camper nights across the system.
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customers. They said, “Wow! This
is really something!”
The last example that comes to mind
is the Tent Villages. We have seen
an increase in tent campers, but we
aren’t offering them anything
different than we were 40 years ago.
Tent Villages are extremely
functional. They offer a
transformation in the tenting
experience with private sites and
electricity. The tent campers love
them, but they need to be developed
throughout the system. How can
KOA market Tent Villages to nonKOA tenters when they can’t be
found at a high percentage of
campgrounds?

Conclusion
It would take pages to really write
about this, but Loren is convinced
that we need an across-the-board
change in the physical plant at our
campgrounds, and we need true
material change. True material
change isn’t adding a couple of
Lodges, or putting in a couple of big
RV sites. I’m not anti-Lodges, nor
anti- big RV sites, but they don’t
bring the kind of change that doubles
camper nights. At this time, Loren is
in a “wait and see” mode to see what
our franchisor does. If it’s only
marketing, it will fail. If it is combined
with physical changes (think major
here) to the campground system, it
will work. At this time, however, I
support the “Branding” idea and
would be happy to visit with any of
you who would like.

longer term point of view, we can’t
afford to not do this! These
campgrounds of ours are way more
than just businesses. They’re our
life’s investment, our kids’ college
education, our medical insurance,
our retirement; it’s our life. If the
whole thing starts to slowly wind
down, we all lose. It’ll be difficult for
many to borrow money, or get the
money necessary to bring changes
of the magnitude I’ve spoken. The
same is true for us here in Great
Falls, but I firmly believe that without
it there will not be a 100 year
reunion, let alone a 75 year
celebration.
I also believe that the lending
institutions will be among the first to
recognize this need for “real physical
change,” as they have a vested
interest in our future. Hence, they
will work to accommodate the capital
necessary to bring about this
change. As KOA, Inc. also
recognizes this need, perhaps they
will provide “financial assistance” in
allowing a portion of our royalty
payment to be “sent to the bank” for
help with the initial capital
investment. Remember, if our
camper nights significantly increase,
we all are a lot better off than we are
now.
Your fellow franchisee,
Loren

The final thought for most of us is: “I
can’t afford this.” I agree, but from a
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Funnies
The Importance of Walking
Walking can add minutes to your life.
This enables you at 85 years old
to spend an additional 5 months in a
nursing home at $4,000 per month.
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I like long walks,
especially when they are
taken by people
who annoy me.

My grandpa started walking
five miles a day when he was 60.
Now he’s 97 years old
and we have no idea where the
heck he is.
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FOR THE SAKE OF YOUR CUSTOMERS,

KNOW YOUR OPTIONS FOR GUEST
SERVICES GUIDES
When it comes to site maps most parks have an 8.5” X 11” sized product to hand to their
customers. It features the park layout, an area map, basic park rules and some local sponsors
but there is no real flare or building of your brand.
Did you know there are many different sizes and formats of guest guides out there? Many of
these formats are super-sized versions of traditional sizes. Doesn’t everyone want to be supersized? For example, the standard 8.5” X 11” can be upsized to 9” x 12”. The normal booklet
format can now become a tall booklet. The tall booklet is the same width of 6 3/8” but as tall as
the standard format of 11” as opposed to the regular 8 ¾” height. That means an additional 2 1/4”
on each page for 25% more promotional space! This is perfect for those parks that don’t want a
full-blown 8.5” X 11” sized map but still need room for lots of information.
Now, if you do like the 8.5” X 11” but need even more space, there is an option that will allow
this. It’s the same size but the cover rolls out to provide 2 additional pages for those larger park
layouts and optimizes the promotion of events in the park and surrounding area.
But the bottom line is you want to have your customers getting as much information about the
park along with the local area merchants and attractions so they will either extend their current
stay or book their next visit before they ever leave your park.
Keep in mind, this is your Guest Services Guide. Get that custom branded cover that you deserve
and give your customers all the information they deserve. Avail yourself of as many options as
possible and make your vendor earn your business year after year - it’s your choice.
To see more of what AGS has to
offer, visit www.AGSPub.com or
call 877-518-1989 today! For more
information on guest services guides
or other marketing services that AGS
provides its park, please contact
General Manager Michael Moore
at michael@texasadvertising.net or
call 817-426-9395. For samples or
other questions, you can also visit
their website at www.AGSPub.com.

How Important Do You Rate WiFi?
WiFi is no longer a luxury... it’s a necessity
Five years ago, a traveler was likely to have one laptop.
Now a family of travelers may have multiple computers,
smart phones, tablets and a gaming console—all
needing to connect with WiFi. Are you rating the
importance of WiFi as high as your guests?
At TengoInternet, we believe that reliable equipment, coupled with awardwinning service and support are critical for success. Let us help you design,
deploy and support a network that will make your guests happy and take
away your WiFi headaches.

90-Day Money Back Guarantee
We are so confident in our WiFi Solutions that we offer a 90-day money
back guarantee with every network purchase. If the network fails to perform
as represented, TengoInternet will refund 100% of your purchase price

2010/2011

Supplier
of the Year
512.469.7660
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A N D S U P P L I E R S T O R V PA R K S & C A M P G R O U N D S

�
�
�
�
�

High Efficiency Hand Dryers
Electric Meter Kits
Water Meters
Timer Boxes
Photocell Controllers

800-800-2811

(8:30 am EASTERN to 5pm PACIFIC)

www.koaowners.org

XLERATOR®
HAND DRYER
GREENSPEC®
APPROVED.

NOW IN
KOA
YELLOW!

www.go-usg.com
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Owners Association Associate Members
Call them first!
THE FOLLOWING ARE ASSOCIATE MEMBERS OF THE KOA OWNERS ASSOCIATION. PLEASE REMEMBER THAT THESE
VENDORS PAY DUES TO SUPPORT THE OWNERS ASSOCIATION:
AGS
Brian Schaeffer
910 S Crowley Rd, Suite 9-504
Crowley, TX 76036
(877) 518-1989
FAX: (877) 343-9397
brian@texasadvertising.net
http://www.agspub.com
Let AGS grow your business with
unequaled Guest Services Guides and
Internet Marketing
ANDERSON’S BROCHURE
DISTRIBUTION SVC.
JOE TICE
3625 FOX HILL DRIVE
CHAMBERSBURG, PA 17202
(866) 645-1897
brochureservice@comcast.net
Anderson’s distributes campground
and RV resort brochures at 21 RV and
camping shows in the US and Canada
B&B Electrical
Margaret Linnell
2633 South Lapeer Road
Lake Orion, MI 48360
888-391-3802
sales@bbelec.com
http://www.bbelec.com
Burco Promotional Printing	
MAX GUNTHER
1900 Hendersonville Rd #10
Asheville, NC 28803
828-252-4481
800-334-3864
mgunther@goburco.com
http://www.goburco.com
BURCO specializes in promotional printing
for the recreation, golf, and hospitality
markets.
Campbell Insurance Agency Inc.
Craig/Kirk Campbell
PO Box 1695
Harrison, AR 72602
(870) 741-5423
Fax (870) 741-4714
craig@campbellinsuranceinc.com
http://www.insuretheoutdoors.com
Campground Insurance including
Property, General Liability,
Automobile,Umbrella, and Worker’s
Compensation. In business since 1916!
CHADWICK MFG. LTD.
ALLEN SMITH
PO BOX 85
CHADWICK, IL 61014
(800) 732-4602
sales@chadwickmfg.com
http://www.chadwickmfg.com
Chadwick Manufacturing Ltd. Has been
serving KOA campgrounds for over 40 years
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Conestoga Log Homes
John Brown
246 N Lincoln Ave
Lebanon, PA 17046
(800) 914-4606
Fax (717) 306-4490
info@conestogalogcabins.com
http://www.conestogalogcabins.com
Conestoga Log Cabins has provided
cabins, bathhouses, bunkhouses and
commercial buildings for KOA for over 15
years, with over 3,000 cabins sold. Now
offering Timberframe cabins
Darrell Hess & Assocates
Darrell Hess
367 Dellwood Rd
Bldg E, Ste 2
Waynesville, NC 28786
(828) 452-1535
FAX (828) 452-3180
hess@campgroundsforsale.com
http://www.campgroundsforsale.com
Campground sales
Digitalway Services
Don Murry
2208 Springfield Rd
Springfield, TX 76082
(817) 304-3595
Fax (817) 550-0169
don@digitalwayservices.com
http://www.digitalwayservices.com
Digital Services builds and designs cable
systems for future clients. We set up
where the client can pay wholesale rates
instead of retail and where they can own
their own cable system, being able to
customize and pick and choose their own
programming.
Earth Sun Moon Trading
Company
Leo Glenn
111 N. Center Street
Grove City, PA 16127
888-458-1687
FAX (724) 458-4920
lglenn@earthsunmoon.com
http://www.earthsunmoon.com
Premium Nature-inspired Shirts and hats
- Nature T-Shirts, Gardening T Shirts,
Environmental Shirts, Camping & Outdoor
T’s, Birdwatching T Shirts
EVERGREEN USA
LUCAS HARTFORD
10 FALCON ROAD
LEWISTON, ME 04240
(800) 343-7900
FAX (207) 784-6475
lucas@evergreenusa.com
http://www.evergreenusa.com
Evergreen is the insurance company
owned by the camping industry. For

35 years we have been helping
campgrounds, RV Parks & Resorts with
their insurance needs
Gerber Manufacturing
Chuck Gerber
2917 Latham Drive
Madison, WI 53713
(800) 393-9923
Fax (608) 271-1920
chuck@gerbertables.com
picnic tables
INDEPENDENCE BANK
MYM CICHOSZ
PO BOX 2900
HAVRE, MT 59501
(406) 265-1241
mymc@ibyourbank.com
http://www.ibyourbank.com
Independence Bank is a premier lender for
campground purchases, refinances, cabin/
lodges financing and improvement loans
JAX LTD. INC.
CYNTHIA LEVINE
141 CHESHIRE LANE
MINNEAPOLIS, MN 55441
(763) 449-9699
cindyl@jaxgames.com
http://www.jaxgames.com
“We bring families together!” JAX LTD., the
fun and games people, is recognized for their
exceptional family games, including the long
time favorite Sequence game. JAX games
are designed with the idea of providing
entertainment for friends and family
Kramer Kreations
Murbles
Murray Kramer
9141 Sebring Dr.
Pensacola, FL 32506
(850) 458-5858
akramerkreations@hotmail.com
http://murblegame.com
Murbles are the American made Gen-X
version of Bocce. The game is easy
and exciting to play, nothing to setup,
no designated court, just dump and
play. Murbles are sized right so the
whole family can play and enjoy the
game. Murbles are an ideal campground
activity game and can be played almost
anywhere. Custom yellow bags with the
KOA logo are now available.
Leavitt Recreation & Hospitality
Insurance
Chris Hipple
1001 Lazell St
Sturgis, SD 57785
866-465-2797
Fax 865-465-2797
lrh@leavitt.com
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Pacific Yurts Inc.
Pete Dolan
77456 Highway 99 S		
Cottage Grove, OR 97424
800-944-0240
FAX 541-942-0508
info@yurts.com
http://www.yurts.com
Pacific Yurts sets the highest standard
for quality, service, and proven product
performance. As the original designer
and manufacturer of the modern yurt,
we have built a 34 year track record of
success and innovation
ParknPool
Laura Dudley
40 Park Place
Lexington, VA 24450
(877) 777-3700
FAX (877) 777-3717
laura@parknpool.com
http://www.parknpool.com
We have grown from representing
one manufacturer of commercial pool
furniture to now offering superior
products from over 40 manufacturing
companies.
PHELPS HONEY WAGON
JAYLENE SHANNON
158 WHISKEY SPRING ROAD
DILLSBURG, PA 17019
(800) 463-3707
info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
Since 1970 our product line offers
RV parks and campgrounds the most
efficient and economical method of
providing full hook ups to all your sites
PHILADELPHIA INSURANCE
COMPANIES
SUSAN HORTSMANN
ONE BALA PLAZA, SUITE 100
BALA CYNWYD, PA 19004
(800) 873-4552
phlysales@phlyins.com
http://www.phylins.com
Philadelphia Insurance Companies
designs, markets and underwrites
stand-alone Campground and RV park
operators, incorporating value-added
coverage’s and services. PHLY is rated
A+ by A.M. Best Company
RECREATIONAL BUSINESS
PARTNERS
JOHN HALSTVEDT
1643 24th st W Suite 113
BILLINGS, MT 59102
(406) 294-3860
john@recreationalbusinesspartners.com
http://www.recreationalbusinesspartners.
com

www.koaowners.org

Dan Singer and John Halstvedt of
Recreational Business Partners
have spent the past 25 years in the
campground business, past vice
presidents of KOA, Inc. and managed
campground sales across the country.
John is also a past KOA owner.
Currently, they help campground
owners improve, value and prepare
their campgrounds for sale
SOUTHEAST PUBLICATIONS USA,
INC.
Wayne Morris
10601 State Street, Suite #1
Tamarac, FL 33321
(954) 583-3900
FAX (954) 583-2803
morris@sepub.com
http://www.sepub.com
Since 1986 we have been providing
the BEST full color and limited color
site maps and area guides, rack cards,
specialty advertising promotional
products. We also offer free listing
service for all our campground clients Rving USA.com
Steradian Technologies
Jenny Richardson
643 Ferry Street
Lafayette, IN 47901
(765) 420-9201
FAX (765) 535-5040
sales@steradiantech.com
http://www.steradiantech.com
Lasertag combines fun with exercise!
We are a family owned/operated
business and we design and
manufacture Steradian outdoor/indoor
lasertag gear. This game is perfect
for all age campers, whether in the
recreation center or a small field. Call
or email
Tengo Internet, Inc.
ERIC STUMBERG
106 E. 6TH STREET
SUITE 900
AUSTIN, TX 78701
(512) 469-7660
Fax (512) 233-1783
marketing@tengointernet.com
http://www.tengointernet.com
TengoInternet is the oldest and largest
wireless service provider to the outdoor
hospitality industry, delivering turnkey
Wi-Fi Solutions for over 900
campgrounds, hotels and marinas in
North America
Texas Meter & Device
Steve Swenke
PO Box 154099
Waco, TX 76715-4099
(800) 247-5116
info@texasmeter.com
http://www.texasmeter.com

UTILITY SUPPLY GROUP
Wade Elliott
26519 Bond Rd NE
Kingston, WA 98346-8476
(360) 881-0375
FAX (360) 881-0742
wade@go-usg.com
http://www.go-usg.com
National provider of RV pedestals
and boxes. Electric meters, wire and
distribution load centers are also
available. USG sells the Xlerator hand
dryer in KOA yellow. The Xlerator not
only dries your hands, but will save you
about 90% over paper towels and up to
85% over hand dryers
WILCOR INTERNATIONAL
MICHELE MEDINA
161 DRIVE IN ROAD
FRANKFORT, NY 13340
(800) 356-2345
michelem@wilcor.net
http://www.wilcor.net
Wilcor International is the #1 supplier
to the vacation industry with the
largest variety from one source. We
proudly research and develop new and
innovative products to help make your
business prosper
Xzeres Wind
Nancy Sage
9025 SW Hillman Ct
Ste 3126
Wilsonville, OR 97070
(503) 703-1362
nsage@xzeres.com
http:www.xzeres.com
XZERES Wind designs, manufactures
and distributes high quality wind
energy systems. We combine wind
energy solutions with industry leading
performance
Yara North America
Nelson Vargas
100 N Tampa St,Ste 3200
Tampa, FL 33602
813-401-0029
nelson.vargas@yara.com
http://www.yara.com
Used worldwide by wastewater
treatment plants, Odorlos Holding
Tank Treatment is scent free and
is formulated to effectively prevent
odor production and accelerate the
breakdown of waste
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http://www.lrhinsurance.com
We specialize in resort, campground
and hospitality business throught
the nations. Coverage designed
exclusively for your industry coupled
with exceptional customer service
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2013 KOA Care Camps Board
Mike Kuper-V. Chairman
Thunderbay KOA
162 Spruce River Rd
Thunder Bay, ON P7B 5E4
Phone: 807-683-6221
Fax: 807-683-6222
tbaykoa@tbaytel.net

Jerry Dale-Chairman
Manchester TN KOA
586 Kampground Rd
Manchester, TN 37355
Phone: 931-728-9750
Fax: 931-728-9777
jddale@earthlink.net

Hope Perkins-Secretary
Elkhart/Middlebury KOA
52867 State Rd 13
Middlebury, IN 46540
Phone: 574-825-5932
Fax: 574-825-1080
kamp@middleburykoa.com

John Downing
Rock Island KOA
2311 78th Ave W.
Rock Island, IL 61201
Phone: 309-787-0665
Fax: 309-787-1320
john@riqckoa.com

Kathy Gross
Wade Elliott
Oregon Dunes KOA
Utility Supply Group
68632 Hwy 101
PO Box 267
North Bend, OR 97459
Preston, WA 98050
Phone: 541-756-4851
Phone: 800-800-2811
Fax: 541-756-8838
Fax: 425-222-7845
Kathy@oregonduneskoa.com
wade@go-usg.com
			
Diane King (2010)
Owners Association Office
Springfield/Rte 66 KOA
Administrator: Bill Ranieri
5775 W. Farm Rd 140
3416 Primm Lane
Springfield, MO 65802
Birmingham, AL 35216
Phone: 417-831-3645
Phone: 800-678-9976;
Fax: 417-863-0295
888-461-2062 (Canada)
threekingsmo@yahoo.com
wranieri@primemanagement.net
			
Mike Groseclose
KOA Inc. Representative
Buckeye Lake KOA
Mike Gast
4460 Walnut Rd
PO Box 30558
Buckeye Lake, OH 43008
Billings, MT 59114
Phone: 740-928-0706
Phone: 800-548-7104
Fax: 740-928-0462
Fax: 406-248-7414
mikeandshirleyg@mac.com
mgast@koa.net

Jim Rogers
KOA Inc.
PO Box 30558
Billings, MT 59114
Phone: 800-548-7104
Fax: 406-248-7414
jrogers@koa.net

Carlene Morris
SE Publication
4360 Peters Rd
Ft. Lauderdale, FL 33317
Phone: 954-294-8040
Fax: 945-583-4109
cmorris@sepub.com

Daniel Parent
Cardinal KOA
609 Pittson Rd RR 1
Cardinal, ON K0E 1E0
Phone: 613-657-4536
Fax: 613-657-8926
Daniel@cardinalkoa.com
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Kim Carranza-Treasurer
Twin Falls KOA
5431 US Hwy 93
Jerome, ID 83338
Phone: 208-324-4169
Fax: 208-324-4376
camp@twinfallskoa.com

Karen McAndrews
(Canadian Care Camps Trust Rep)
Cardinal KOA
609 Pittson Rd RR 1
Cardinal, ON K0E 1E0
Phone: 613- 657-4536
Fax-613-657- 8926		
Karen@cardinalkoa.com

The healing nature of camping

Owners News

This was a truly amazing auction in Orlando! Our night was filled with excitement; the entertainment
was second to none with the one and only Howard Livingston and the Mile Marker 24 band. Some
of the highlights of the night were Southeast Publication’s had held their annual auction this year in
memory of Wayne Morris VP and presented the Care Camps with a cheque for $66,300.00. There
was a $50,000.00 donation from Undercover Boss given in Paul Barrouk’s name in remembrance
of his mother who had passed away from cancer, and was part of his reward for being on the show.
Keep checking ekamp to see when this KOA episode of Undercover Boss will air. Mr. Oscar Tang was
so inspired by this action that he offered
to match the $50,000.00. Lorne Armer
secured many corporate partners with
approximately $35,000.00 in donations.
Lorne already has commitments for
about $40,000.00 for next year. Howard
and Cyndy Livingston contributed
$75,000.00 and they have pledged to
raise $100,000.00 next year. They were
the recipients of this year’s “We Care
Award”. Howard made his world record
auctioning off his special margarita that
was mixed on stage with his very yellow
unique1952 Johnson 5.5 HP outboard
motor bringing in$13,000.00, the lucky
Are the year
bidders were Gavin Farrell Chairman Big
to year
4 parks in Australia and Terry Shade VP
KOA Cop’s. The live and silent auction
fluctuations
totals were well above any other auction,
in your
Some insurance companies’ rates
total to date is approximately $67,000.00
vary wildly from year to year.
insurance
and still counting. This was truly a night to
If so, it’s time to get off the insurance rate roller coaster
rates making
and call Evergreen USA. We’re owned and operated by
remember! As I write this I have stepped
the camping industry, so we understand your business.
down as Chairman of KOA Care Camps.
And because we base our rates on a long-term, stable
your stomach
approach, you won’t have to fasten your seatbelt every
I am proud to announce Jerry Dale of
time your policy renews.
do flip-flops?
Manchester TN KOA as the new Chair. I
Discover the Evergreen difference—friendly, knowledgeable
service, flexible payment plans, and a 20% discount as an
am very confident that he will take KOA
industry association member.
Care Camps to the next level. I will stay
Call Evergreen today for a free quote:
on as Vice Chair and Chairman of KOA
1-800-343-7900
Care Camps Canada.
Sincerely,
Mike Kuper
Vice Chairman KOA Care Camps
www.koaowners.org

Official Campground Insurance Provider
‘Secure’ rating from A.M. Best Company

Evergreen USA RRG, Inc. • 10 Falcon Road, Lewiston, ME 04240
1-800-343-7900 • www.evergreenusa.com

October/November/December 2012

Report from Vice Chairman on update of
Orlando Auction
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nnual Meeting & Auction
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Merry Christmas
and Happy New Year
from the OA Staff:

Bill Ranieri ~ Jim Ranieri
Robert Ranieri ~ Maureen Huseman
Ashanti Pretlow
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KOA Owners Association
3416 Primm Lane
Birmingham, AL 35216

KOA Owners Association Owners News
3416 Primm Lane
Birmingham, AL 35216
To submit articles or request advertising
information, write to the above address or
use the following contact information:
c/o Jim Ranieri
Telephone: 800-678-9976 or
205-824-0022
Fax: 205-823-2760
Email:info@koaowners.org
Publication: Owners News is published
four times per year by the KOA Owners
Association.
Printing services are donated by
Southeast Publications USA, Inc.
Telephone: 800-832-3292
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